
Local SEO For Law Firms
How to Rank Higher in Google & Sign Better Cases…

For Free!



Your clients are already looking for you online...





What is Local SEO?



Pay Per Click - Marked by "ads"



Local Services Ad's : Pay Per Lead



Local Pack
- Free



Organic Results
- Free



We want to get 
you ranked here.

But there's a 
problem...



You can get fooled 
thinking you're 
already ranking 
well when you're 
not. 



Potential clients looking for your business might 
not see your business from where they are 
physically searching.

That is unless you dominate the area. 



With great SEO you can go from here to here



More visibility in your market = more cases

So let's talk about how to do this...



Google Local Pack & Google Maps Results are 
powered by: 

https://www.google.com/business/



Visibility is based on 3 essential factors

● Proximity
● Relevance
● Authority



Proximity

● How close you are to the location of the 
searcher?

● Is your business located within the city limits?



Relevance

● Is your law firm relevant to the searcher's 
query? (E.G. Personal Injury Lawyer vs Law 
Firm.)

● Is the business name relevant to the type of 
service?



Authority

● How Google values the authority of your website

○ Great content
○ High quality links
○ Fast load times
○ Great site structure



Ultimately there are many ranking factors

But we are going to focus on the ones we can 
control.



Start with running a 
baseline report like 
this for an important 
keyword.

Example: Car 
accident lawyer

Using Brightlocal's 
Local Search Grid



If you don't have a listing, create one for free

https://www.google.com/business/



Not sure if you have a GMB Listing?
Google your firm name + city



GMB Optimization

Next we need to optimize your Google My 
Business Listing.



Business Name

This is the name that displays for your business. It's also one of 
the most important ranking factors since Google likes to reward 
brands

● Needs to be your actual business name
● Do not keyword stuff this (or risk suspension)
● DBA's are OK. 
● Signage should match



Business Address
Your address is very IMPORTANT!

● *In a building with others using the same primary 
category

● Avoid virtual offices (guidelines change from time to 
time)

● Should be within the city limits Google recognizes



Fill out your profile 100%
Literally everything!

● Business Hours
● Category (more on this next)
● Phone Number (tracking number is OK if primary also added)
● Link to website: Homepage for single location firms
● Services
● Attributes
● Description
● Open Date
● Photos
● Videos



Categories
GMB Guidelines say fewest categories possible...

● Primary category 
● Secondary Categories OK

○ Law Firm
○ Attorney
○ Trial Attorney



Your GMB Listing is now Optimized!



But how does Google decide who in what 
position?

● Proximity - Can't change this 
● Relevance - You have an active & optimized 

listing
● Authority - Links, Citations (maybe)



What are Citations?

NAP (Business 
Name. Address. 
Phone Number) on 
3rd party websites.

Good for visibility. Do 
not appear to be as 
useful anymore. 



Focus on the big ones

● Facebook
● Yelp
● Avvo
● Findlaw
● Superlawyers
● Hg.org
● Lawyers.com
● Justia Legal Directory
● YellowPages
● See what ranks in Google for your brand



Links
Google uses links as a vote of authority. A link from a strong 
website to your firm's website helps boost this authority. 
Quality over quantity is important for links.

● Can everyone get them? (if so - maybe not as powerful)
● Will they ever bring in referral business?
● Are they related to your niche / locality?
● Is it from a trusted website?



Link Template
Use this list to easily secure important links quickly

● Local Bar Associations (that link out)
● Local Chamber of Commerce (that link out)
● Local (city based) business directories
● Advertisements in HOA's
● Neighborhood websites
● Local news stations (interviews)
● Local event websites (if you host events)



Event Example
Mock Trial Event or charity event hosted at your office. Host 
a free event at your office and easily earn links and 
citations.

● Submit to every event submission website in the region
● Submit to newspapers for coverage.
● Do it on a holiday and get listed in local press roundups
● Share with local K12 schools



Website Optimization
● Make sure you pass core web vitals from Google (test for free)

● Ensure your landing page connected to your GMB profile uses 
the city name in the heading and title tags.

● Make sure you're easy to contact

● Unique content geared around your primary practice areas. Be 
very informative. These are the pages that will make you the 
most $$$



But that's not all. 

You have to keep at it. 

Competition will grow and not everyone will select 
your firm based on ranking position alone...





Reviews are essential

● If possible use location and practice area keywords
● Make sure they are actual customers
● Review gating is not allowed
● 4.8 - 4.9 is generally accepted best range



How to get reviews on autopilot

● Incentivize staff $
● Make it apart of staff quarterly review progress
● Make it apart of your process
● Ask when clients are happy. Pro Tip: Anytime, no need to wait 

after a case is settled.
● Call old clients and send them a review link with human 

connection
● Be nice and helpful to people on the phone always
● ASK!



Google Posts



Bonus Tip: Get Free Authoritative Links

● Google posts - link to your website / different pages / online 
mentions and review sites



Setup your free GMB Website and then disconnect it

● Write unique content that addresses the following:
○ Practice areas
○ Value propositions
○ Awards

● Google posts will feed to this website
○ Make sure to include links to your website

● Disconnect from GMB. It will still get indexed by Google!



Once you have your baseline focus on these 
things monthly

● Reviews
● Strong links to your local landing page
● Google posts - link to your website / different pages / online 

mentions and review sites



Once you have your baseline focus on these 
things monthly

● Reviews
● Strong links to your local landing page
● Google posts - link to your website / different pages / online 

mentions and review sites



Run weekly or 
monthly reports and 
watch your visibility 
increase over time!



THANK YOU!
@caseymeraz

cmeraz@jurisdigital.com


