Google ¢ MOCKINGBIRD

Washington D.C.

1. Connect to WiFi: GoogleGuest (no password)
2. Complete the following (if you can):
e Loginto Google Adwords (adwords.google.com)
e Loginto Google Analytics (analytics.google.com)
e Loginto Webmaster Tools/ Google Search Console (google.com/webmastertools)
e Loginto Google My Business (google.com/mybusiness)
e Download ScreamingFrog (screamingfrog.co.uk/seo-spider/)



Speakers

Dana Morgan Conrad Saam
Strategic Partner Manager, CEO, Mockingbird
Google
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Mindset Adjustment

1. This is fast, technical and intense.

2. There are lots of ways to skin a cat - we are showing you what we do and how
we do it. That doesn't mean it's the only (or even best) way

3. You are going to get left behind. That's OK. Follow up later for “understanding.”

4. We are going to be using a variety of different tools and jumping around.
Recommendation: open them in different tabs and keeping those tabs open.

5. We believe everything should be centered around Google Analytics.

6. We are here to diagnose, not fix.

7. Now let’s review the worksheet glossary
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Best Seattle DUI Lawyer - bestlawyernow.com
7] www.bestlawyemow.com/Free-DUI-Consult

We Fight Your DUI For $995 Or Less. Free Consultation - Call Now

Highlights: Free Consultation, 48 To 96 Hours Of Community Service...

@ 2450 6th Ave S #210, Seattle - (206) 802-2703 - Open today - Open 24 hours ~

Fight Your DUI Now - Contact A Lawyer Who Wins.

7] www.seattlecriminaldefenselawfirm.com/ v (206) 512-8377

We Have Defended 1000s of Cases and Can Build You A Solid Defense, Call Now.
Affordable Rates - Available 24/7 - Experienced Attorneys - Free Case Review

9 200 W Mercer St #411, Seattle, WA - Open today - 7:00 AM — 9:00 PM ~

\ Se\aﬂ[e Aquarium * ’4_7 St. Jms Cathedral &
) & A e X
4 & )5«&

2
N &
Raymond W Ejarque o
Attorney-At-Law & »,S ea tt | e

I \ W Bl 5
i DOWNTOWN g Community Law g
Firm, PLLC Az@ o>
Aaron J. Wolff - o b 3 & @
Seattle DUl Attorney ™ « ~ % | g % %
&“9\ g Z T & S A
& W
| =y 2y ) Map data €2016 Google
Raymond W Ejarque Attorney-At-Law © 3
1 review * General Practice Attorney
1001 4th Ave #3200 - (206) 621-1554 WEBSITE DIRECTIONS
Aaron J. Wolff - Seattle DUI Attorney
1 review - Attorney @ o
720 3rd Ave #2015 - (206) 504-2500 WEBSHE  DIRECTIONS
Open until 5:30 PM
Community Law Firm, PLLC
5.0 %%k %k - (10) - Law Firm ® @
701 5th Ave #4200 - (206) 262-7390 WEBSFTE . . DIRECTIONS

Open 24 hours

i= More places

Find the best DUI & DWI lawyer in Seattle, WA - Avvo
www.avvo.com > Find a lawyer » Washington » Seattle ¥ Avvo ~
FREE detailed reports on 1139 DUI & DWI Attorneys in Seattle, Washington including disciplinary

sanctions, peer endorsements, and reviews.

Seattle DUI Attorney | Drunk Driving Defense Lawyer in WA

seattleduidefenselawfirm.com/
Highly trained, talented, and experienced Seattle DUI lawyers zealously defending WA State drivers.

Call Us For a FREE Consultation at 206-262-7390.
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Agenda

10:00-11:00 Performing a Market Audit Using Google Analytics
11:10-12:10 LOCAL SEO

2:00-3:00 Organic SEO

3:10 - 4:10 AdWords

“ﬂ"
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“There are now trillions of searches made Q_  how many searches are made on Goo¢ ¥
globally on Google every year.”

ALL NEWS VIDEOS IMAGES SHOPPING N

Google searches

www.google.com/ There are now trillions of searches made

lobally on Google every year.”
About this result  Feedback g y 9 yy
Google searches
www.google.com/

About this result » Feedback

Google searches - Internet Live Stats
www.internetlivestats.com » google-searc...

» Mobile-friendly - Google now processes over 40,000
Google search queries every second on average (visualize them

Lncmpemn) v arliimcha Bioon s Dol v e ot ot 0 v B A TTE onmaven i on iram b soi e i s dovn ¥
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personal injury lawyer near me X

ALL

6+ Billion

searches for Legal Services

MAPS SHOPPING NEWS IMAGES

Top-Rated Personal Injury Firm - Available
24-7-365 To Help You - pilawyersnyc.com
www.pilawyersnyc.com/

100+ Years Of Experience. $500+ Million Won. No
Fee Unless We Win! Call Now.
Every Client Matters - Call for a Free Consult

Google internal data, Global, June 2017.

Get Started Today Why Hire Our Firm?

Meet Your Team Client Testimonials

New York - Park Ave S

Google

Accident Injury Lawyers - Aggressive,



6 Billion

Legal Search Queries

search from a
SMARTPHONE

2.7B 375M

Google Confidential + Proprietary




759 Million

Visits from Ads

in the last 12 months

in the Legal industry

GOOQ'G Confidential + Proprietary



How customers research legal services

Use Google Search when
looking for Legal Services

Use other means than
Google Search such as
word of mouth

Google

Confidential + Proprietary



Of those digital legal customers...

Choose Legal Check Don't take further
based on proximity Legal Services action if website
to home/office website lacks info

Google Confidential + Proprietary



Google Internal Data, for 10 countries including the US and Japan, April 2015.

Why do you think over 40% of Legal Services
searches happen on mobile?

Proprietary + Confidential
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How can you succeed in a digital world?

Be There
Be Useful
Be Quick

GOOQ'G Confidential + Proprietary



Succeeding in a digital world

B Be There
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Be There

Showing up gets your brand in the game to be

chosen, not just seen

Many consumers aren't
brand committed

of smartphone users
have discovered a new
51% brand (law firm) or
service (legal services)
when conducting a
search on their
smartphones

Google

You get a shot at your
competitor's customers

11n 3

i

smartphone users have
purchased from a firm other
than the one they were
seeking because of
information provided in the
moment they needed it

Confidential + Proprietary



Be There

Action: Identify your moments

Google search insights questions consumers are asking about your brand

(==

Best lawyer near me

-

Top lawyer reviews

How much does a personal injury lawyer cost?

(=

Do | need a tax attorney?

What to do if someone is suing me

(=

(=

GOOgle Confidential + Proprietary



Be There

Key Takeaway

Consider the most searched topics for your brand or category. Try those
searches on desktop and mobile.

Are you there, and do you like what you see?

GOOgle Confidential + Proprietary



Succeeding in a digital world

Bl Be Useful

GOOQ'G Confidential + Proprietary



Be Useful

Without utility in the moment, not only will clients
move on, they actually might not ever come back

69%

of smartphone users are more
likely to buy from companies
whose mobile sites or apps help
them easily find answers to their
guestions

Action: Create snackable, educational

content — not the hard sell
GOOgle Confidential + Proprietary



“Snackable Content”

!",""" \
ahncson,& {
254) FST-293
www.tentraltexasicgal.comyy

Google
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http://www.youtube.com/watch?v=nQZRA7wft1I

Be Useful

Key Takeaways

What do consumers want to learn about your
firm or services?

Are you being helpful when they search for
you?

GOOgle Confidential + Proprietary



Succeeding in a digital world

B Be Quick

GOOQ'G Confidential + Proprietary



The Era of Instant Gratification

Google



http://www.youtube.com/watch?v=f0ncl5pEYxg




Be Quick

If speed thrills, friction Kills

40% 29%

of customers will abandon a of smartphone users will
site that takes over 3 immediately switch to another
seconds to load site if it's too clumsy or slow

Google

1 n5

Dissatisfied visitors will
never return to a website
where problems have
occurred

Confidential + Proprietary



Be Quick

Key Takeaways

Load like lightening: how long does it take for your mobile site to
load? Is it easily navigable?

Evaluate mobile site load time

GOOgle Confidential + Proprietary



Succeeding in a digital world

B Connect the Dots

Google Confidential + Proprietary



LET'S CONNEGT THE DOTS:

)
n

T 2

Identify your Deliver on needs Measure every
“moments” in the moment moment that matters




Connect the Dots

Key Takeaway

e Pay attention today!
e Ask Questions! - Mockingbird people are here to help.
e Relax -you are going to get lost and that’s okay!

GOOgle Confidential + Proprietary



Google Analytics & Business Metrics
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1. Do you really own your website?

Google

who.is

& Secure https://who.is/whois/huntonimmigrationlawblog.com

w‘w.is huntonimmigrationlawblog.com|

Registrar Data

Registrant Contact Information:
Name
Organization
Address
Address
City
State / Province
Postal Code
Country
Phone
Email

Kevin 0'Keefe
LexBlog, Inc.

411 First Avenue
Suite 304

Seattle

Washington

98104

us

+1.,2063408204
techsupport@lexblog,.con

Confidential + Proprietary




nat is my traffic trend?
nat is my SEO traffic trend?
4. What is my paid traffic trend?

Audience Overview Sep 25, 2015 - Aug 20, 2016 ~
Email Export~ Add to Dashboard Shorteut i e
Organic Traffic + Add Segment

63.57% Sessions

Overview
Sessions ¥ | VS. Select a metric Hourly = Day Week Month

@ Sessions

1.000

I%OW

QOctober... January 2016 April 2016 July 2016

-




Extra Special Bonus Slide: Saved Reports!

y Mockingbird View ~ "
Q,  Search reports and help Audience Overview @ B SAVE i) EXPORT <« SHARE f‘oémﬂ_uszncz
A HOME All Users ~  paid Traffic - Sep 14,2017 - Sep 20,2017 ~

100.00% Sessions 12.07% Sesslons

BY  CUSTOMIZATION
Overview

Dashboards

Sesgions * VS. Selectametric Hourly Day Week Month
Custom Reports

: I ® . 3
Saved RepoHs ® Sessions (All Users) Sessions (Paid Traffic)

500
Custom Alerts

Reports N

(© REALTIME o
1 Sep 18 17 18 1 0
2  AUDIENCE Sep 15 ep 1 Sep1 Sep Sep 19 Sep 2
Overview B New Visitor B Returning Visitor
Sessions Users Pageviews All Users Paid Traffic
Active Users All Users All Users All Users

Lifetime Value BT 2,087 1 ,91 0 2,920
Paid Traffic Paid Traffic Paid Traffic

Gl ¢ || 252 232 295

Cohort Analysis B€TA




5. What percentage of my traffic is near me?

omoo

Organic Traffic

5 5o : + Add Segment
I.i.l Audience 2.33% Sessions

Overview Map Overlay r

Active Users Summary  Site Goal Set 1  Ecommerce

Cohort Analysis BETA
Sessions v

User Explorer
» Demographics
» Interests
v Geo

Language

Location
» Behavior ’
» Technology
» Mobile
» Custom
» Benchmarking

Users Flow

Google '!’ Acquisition 928 I 928

+ Proprietary



6. What percentage of my traffic is mobile?

iai Audence NYVVWY U\V\N\[W\[V\N YV

Overview

: O... January 2016
Active Users

ig BETA
Cohort Analysis Primary Dimension: Device Category

User Explorer : s
Secondary dimension ¥ | Sort Type: | Default v

» Demographics

Acquisition
» Interests
+Gan Device Category %l
Sessions © & Ses
Language
Location
25,340 87.
» Behavior Organic Traffic exar ba oy Y
» Technology
~ Mobile (7] | 1. desktop 19,982 (78.86%) €
Overview T 2. mobile 4,576 (13.06%) £
Google Devices ] 3. tablet 782 (3.09%) £ Confidential + Proprietary



7. Am | counting myself (over and over and over and over)

Administration » Global Filters » Edit Filter

Mockingbird Marketing

il Edit Filter
- Mockingbird Marketing v
Filter Information
Filter Name
& Account Settings
Exclude MB IP
L
e User Management Filter Type
Predefined Custom
Y AllFilters
9 Chahige Hisiory Exclude ~ traffic from the IP addresses ~ thatare equaito
o IP address
@ TrashCan
104.36.46.245

Google Apply Filter to Views

\l + Proprietary



8. Am | counting bots?

Admunistrabion - Reparting View Setungs

Mockmgblrd Marketmg / Mockingbird Marketing / Mockingbird View -«
2 A: Exclude Spambots
VIEW " . Source / Medium: not contain "semalt.com”
View Settings Copy view More 1o trash can Source { Medium: not contain *free-share-buttons.com”
i Mockingbird View = Source / Medium: not contain *buttons-for-website.com"
Basic Settings Source / Medium: not contain “savetubevideo.info*
Source / Medium: not contain “see-your-website-here.com”
B View settings View ID Source / Medium: not contain "see-your-website-here.com”
GG Source / Medium: not contain “smailik.org”
Source / Medium: not contain "buttons-for-your-website.com”
a2 User Managament Source / Medium: not contain "blackhatworth.com®
View Name s Source / Medium: not contain “social-buttons.com”
M Gose Mockingbird View Source / Medium: not contain “darodar.com”
e Source / Medium: not contain "simple-share-buttons.com”
Source / Medium: not contain “econom.co”
2 Cantam Grouping Website's URL mwe / mgum: not contain *best-seo-offer.com”
T R : ree / ium: not contain "4webmasters.org”
i ockopbRdmathotey Source / Medium: not contain “free-share-buttons.com”
Y riters Source / Medium: not contain “best-seo-solution.com”
Time zone country or territory Source / Medium: not contain “hulfingtonpost.com”

Share se9me ¢ yrce / Medium: not contain “priceg.com”
Source / Medium: not contain “lumb.co"
- Source / Medium: not contain “7makemoneyonline.com”
W Ecommarce Settings Default page © cpiocal e Source / Medium: not contain “ranksonic.info"
. i Source / Medium: not contain “pornhub-forum.ga®
A Exclude ¢ Source / Medium: not contain “www.Get-Free-Traffic-Now.com”
Source / Medium: not contain “buy-cheap-online.info*
Source / Medium: not contain “sexyteens.hol.es”
JAA: Remove Source / Medium: not contain "pornhub-forum.uni.me"
Source / Medium: not contain “event-tracking.com”
G G Source / Medium: not contain “openmultipleurt.com”
©0913F Source / Medium: not contain “guardiink.org / referral”
Source / Medium: not contain "4webmasters.org / referral”
All Users  Source / Medium: not contain “trafficmonetize.org / referral”
Source / Medium: not contain *100doliars-seo.com / referral®
Bot Filtering Source / Medqum' not conltain :ﬂoating-shars-bunons.m‘
e srnis et s o s s s T B e e ot it
. Source / Medium: not contain “placelocal.com / referral”
Linked AdWords Accounts BigBad G source / Medium: not contain “semaltmedia.com / referral®
Source / Medium: not contain “webmonetizer.net / referral”

Ghannel Settings United States ~ (6MT-07:00) Pacific Time v

Dd Calkeulated Metrics
Exclude URL Query Parameters ot

PERSONAL TOOLS & ASSETS

Currency displayed as ¢

US Doflar (USD §} ~
E Annotations

Custom Channel Groupings
SETA

recunte linkad 4 thic viow
S

Source / Medium: not contain “trafficmonetizer.org”

T 9/Yahoo Source / Medium: not contain “focusonlandscapers.com / referral”
Keyword: not contain "http://w3javascript.com®
- toal
Apply Cancel

net"

Bounced Se Keyword: not contain "hitp: i
Keyword: not contain "claim70916308.copyrightclaims.org”
Source / Medium: not contain “black-friday.ga / referral”
A Omanie. Source / Medium: not contain "website-stealer.nufag.com”
Source / Medium: not contain "traffic2cash.org / referral”
Source: not contain "alert-fdm.xyz"
Source: not contain "alert-hgd xyz"

Google




9. Have | linked Adwords to Google Analytics?

HOME REPORTING CUSTOMIZATION ADMIN
]
Link your AdWords and Analytics accounts
'!} Acquisition
) To link accounts, contact someone on your Analytics team who has Edit permission at the
Overview account level.
~ All Traffic
Channels Linking your AdWords and Google Analytics accounts gives you access fo the entire picture of customer
Treemaps behavior, from ad click or impression through your site to conversion. Once you've linked your accounts,
you can use insights from Analytics to refine and optimize your AdWords campaigns, improving the
Source/Medium overall performance of your business.
Referrals When you link accounts, you:
v AdWords « Begin seeing ad and site performance data in the AdWords reports in Analytics
Campaigns » Can import Analytics goals and Ecommerce transactions directly into your AdWords account

« Can also import valuable Analytics metrics—such as Bounce Rate, Avg. Session Duration, and
Treemaps Pages/Session—into your AdWords account
» Get enhanced Remarketing capabilities
Get richer data in the Analytics Multi-Channel Funnels reports

Keywords

Search Queries

Hour of Day Benefits of Linking your Google... @

Final URLs

» Search Console NEW

» Social words ACcounts

GOOgle Confidential + Proprietary
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10. Have | linked Search Console to Google Analytics?

HOME REPORTING

Search reports & heip

Source/Medium

Referrals

~ AdWords
Campaigns
Treemaps
Keywords
Search Queries
Hour of Day

Final URLs

~ Search Console NEW
Landing Pages
Countries
Devices
Queries

» Social

Google » Campaigns

CUSTOMIZATION ADMIN

This report requires Search Console integration to be enabled.
Contact your Analytics administrator to connect a Search Console site.

What is Search Console?
Search Console is a free product that provides data and analytics to help improve your site's performance
in Google search.

Enabling Search Console data within Analytics

Once you connect a site you own in Search Console to your Analytics property, its data becomes visible in
your Search Engine Optimization reports. You can visit the Property Settings page in Analytics account
management to change which of your Search Console sites' data you wish to show. and control which
views on your Web Property have access to view the data.

How to use Search Console data within Analytics

Search Console provides data about what users see in Google search results before they decide to click to
your site (or some other site). You can use this data to identify opportunities and prioritize development
effort to increase the number of visitors to your site. Examples:

« Identify landing pages on your site that have good clickthrough rates (CTR), but have poor average
positions in search results. These could be pages that people want to see, but have trouble finding.

« Identify search queries (keywords) for which your site has good average positions, but poor click
through rates. These are queries for which your pages get attention and improved content could lead
to more visitors.

© 2016 Google | Analytics Home | Terms of Service | Privacy Policy | Send Feedback

nfidential + Proprietary



11. Where is traffic coming from? (source/medium)

Devices
Primary Dimension: Campaign Source Medium  Source [ Medium  Other ~
Queries
Secondary dimension ¥ | Sort Type: Default « (4
v Social
Overview Acquisition Behavior
Network Referrals Source / Medium e Sague]
< Bounce Rate Avg. Se¢
Landing Pages b S.”,ion Durgauo
Conversions
Plugins 6392% 70350/0
Avg for Vi v Avg for Vi
Users Flow -
v Campaigns
(H)] 1. Adroll / retargeting 1,449 (44.15%) 72.60% | 1,052 (50.14%) 84.68% 1.37 0C
All Campaigns
Paid Keywords [l 5 S0 Nieing Newsletter /| 4 183 (35.13%) 49.87% | 575 (27.41%) 67.74% 1.98 oc
Organic Keywords O (B TW/Conrad's Twitter 137 (4.47%) 4453% 61 (291%) 69.34% 1.74 oc
e | 4. search/organic 19 (e3%)  10000% M9 (567%) 0.00%  0.00 oc
% 1| 5. Twitter / social 119 (3.63%! 43.70% 52 (2.48%) 78.99% 1.64 0c
& Behavior
, (1 6. (direct)/(none) 96 (2.93%) 100.00% 96 (4.58%) 0.00% 0.00 0C
Overview
Behavior Flow 1| 7. Facebook / social 43 (1.31%) 44.19% 19 (0.91%; 55.81% 223 0c
« Site Content 1| 8. twittercom / social 33 (1.01%) 78.79% 26 (1.24%) 78.79% 1.73 oc

(=]
a

Goog|e All Pages ) 9. facebook/cpc 25 (0.76%) 88.00% = 22 (i 84.00% 1.20 0C,fidential + Proprietary



12.I'm tracking my ads individually.

Google

Primary Dimension: Source / Medium  Ad Content «

s o0 e e il e IV

—
o
!

‘ Secondary dimension
= Ad Content

Campaign

Ad Content Keyword

Landing Page

§ Medium

Source

QOO

» Behavior

» Technology
gvi-display-320x50-mobil  » Users

New Sessions

9

77.95%

Avg for View
76.48% (1.93%]

79.232%

72.46%

gvi-display-728x90.jpg | [ Display as alphabetical list

gvi-display-300x250-option2.jpg
gvi-display-300x250.jpg
(not set)

gvi-display-300x600.jpg

92 (7.99%)
65 (5.64%)
47 (4.08%)

34 (2095%)

72.83%

70.77%

100.00%

64.71%

Confidential + Proprietary



Am | tracking all of my conversions? 13.Phones 14.For

fill, 15.Chat 16.Text

17.Are

~ Site Content

All Pages
Content Drilidown
Landing Pages
Exit Pages

» Site Speed

» Site Search

» Events

» Publisher

Experiments

In-Page Analytics

Conversions

~ Goals
Overview
Goal URLs

Reverse Goal Path

these the ONLY conversion goals in here?

AAAAM M o M

Jul 8

Goal Completions

123

/\//\ANMA'\ AM»

lilext Messages (Goal 3
Completions)

1

Goals

Jul 22 Aug 5 Aug 19
Form Fills (Goal 1
Goal Value Goal Conversion Rate Total Abandonment Rate Completions)

$123.00 8.86% 0.00% 18

Goal Completion Location

Source / Medium

Sep2

/’hone Calls (Goal 2
Completions)

104

/\/\MA’\M.A,M/- MAMA’\I’\AAW\AA/ /\MAA/\AM A »JI\AMMAAMI
Goal Completion Location Goal % Goal Completions
T Completions
1. (entrance) 105 | 85.37%
2. /thank-you/ 18 M 14.63%
view full report
@270 A Cin | Analuvtice Home | Terme nf Qarvira | Privarv Palicrv | Qand Eaordhark




Aside: Broken conversions!

Phone calls - intake experience
Form fills not working

GOOgle Confidential + Proprietary



18. What campaigns generate business? (source/medium

ARt v e

In-Page Analytics

Goals Source / Medium Goal % Goal Completions
K Conversions ) ) Completions
Goal Completion Location
1. google / cpe 214 I 90.30%
~ Goals Source / Medium 4
2. (direct) / (none) 9 | 3.80%
Overview
3. google / organic 9 | 3.80%
Goal URLs
4. bing/ organic 2 | 0.84%
Reverse Goal Path
5. gemini / cpc 2 | 0.84%
Funnel Visualization
6. yahoo / organic 1 | 0.42%
Goal Flow
view full report
Smart Goals NEW

GOOQ'G Confidential + Proprietary



19.Am | using‘dynamic call tracking numbers?

v CallRall

GOOgle Confidential + Proprietary



20.Can | calculate cost per marketing channel?
21.Do | review this monthly or quarterly?

Cost / Client
$2,500
$2,000
$1,500 N/
$1,000 N _
$500 > VAN
) [ 4 . < 4 S
10 11 12 1 2 3
2016 2017
==@==(Other)
=== Direct s18 S11 $15 $10 $11 $13
=@=-=0rganic Search  $730 $365 $2,191 $730 $274 $2,191
@~ Paid Search $2,329 $1,745 $667 $878 $53
==@==Referral S S0 S0 S0 S0 S0
w=@==Social
—— AVVO $905
=@ Offline $126 $251 $251
«=@==Unknown $0 S0 S0 S0 $0

GOOQ'G Confidential + Proprietary



ADWORDS
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Google Partners Partners Academy

Why Paid Search?



Driving Incremental clicks

m*;
S
m g;

Mf&r

'?:.3 . ¥
*?’

”‘"X

%" -@np.

OF CLICKS ARE
INCREMENTAL TO
ORGANIC CLICKS

* Search Ads Pause study: http://www.google.com/think/research-studies/impact-of-ranking-of-organic-search-results-on-the-incrementality-of-search-ads.html
(data source: Google Internal Data, 2012)



(=

Let branded search ads &  Gowge cmmere
organic listings —————
work together Ghespaumg incremental

Free 7-PC Gift w/ Any $27+ Clinique Purchase. Enjoy Free Shipping. .
clicks from

Clinique.com - Clinique™ Free 8-PC Gift Ads
] www.clinique.com/ ¥

46 Tkhkd rating for clinique.com

Free 8 Piece Gift w/ $27 Purchase. Free Shipping & Happy Mini w/ $50.

Ad clicks are largely S b e
incremental to organic search Top
clicks, even when a brand is Organic

the top organic result.

Makeup | Clinique
WWW. s que v Clinique ~

Shop Clinique Makeup, mcludmg foundation, eyes, lips and brushes. Read tips for
expert application and find customer reviews. Allergy Tested.

1
1

1

1

1

1

T

| Clinique | Official Site | Custom-fit Skin Care, Makeup ...

| www.clinique.com/ v Clinique ~

1 Shop the official Clinique website for skin care, makeup, fragrances and gifts. Read
: reviews & get Free Shipping today. Allergy Tested. 100% Fragrance Free.

1 Foundation | Makeup - Moisturizers - Eye and Lip Care - Offers
1

1

1

1

1

1

1

1

1

1

1

1

1

1

1

Foundation | Makeup | Clinique
www.clinique.: oomlproduclsl1 599/Makeup/Foundations v Clinique ~

Shop best-selling F 1 from Clinique. Read reviews and browse expert
application tips. Allergy Tested. 100% Fragrance Free.

Organic
2-4

Clinique Makeup & Skin Care | Sephora
www.sephora.com/clinique v Sephora ~

Shop Clinique makeup and skin care at Sephora. Find dermatologist-developed skin
and beauty products for flawless, glowing skin.

TS S T T S S T T T T T T T s s s s s s s s s
1 P 1
H Clinique Makeup Macy's
1 1
Organlc 1 www1.macys.com/shop nd... k ?id... v Macy's ~ 1 (o)
5+ : Buy Clinique Makeup online & get FREE SHIPPING with $50 purchase! Great selection : 9 6 /o
1 1

of Clinique mascara, eyeshadow, foundation & more makeup at Macy's.

* Search Ads Pause study: http://www.google.com/think/research-studies/impact-of-ranking-of-organic-search-results-on-the-incrementality-of-search-ads.html
(data source: Google Internal Data, 2012)




Adwords Auction 101

AdWords Fundamentals

Benefits of working with a Google Partner

Google Confidential + Proprietary
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#
#
#
#
#

Google Partners Partners Academy

How Does The Auction Work?

Understanding how the Google ad auction functions,
and what it costs to achieve top positioning



Google Partners Partners A

The Auction

Google

Google Search I'm Feeling Lucky

New phone or tablet? Deck out your device with Google.

GOOQ'G Confidential+ Proprietary




Google Partners Partners A

Winners & Losers Top Positions

GOlee chicago lawyer Y o

All News Maps Images Videos More ings Tools

About 62,000,000 results (1.05 seconds)

Accident Attorney Chicago - Recover From Total Catastrophe
[Ad] www.illinois-personal-injury-attorneys.com/ ~
You Have Every Right To File A Claim For Fair Compensation. Let Us Help Today!
Millions recovered. - Injured? Get compensated.
Practice Areas: Auto Accidents, Bicycle Accidents, Catastrophic Injuries, Construction Accidents...
¢ 70 W Madison St #4000, Chicago, IL - Open today - Open 24 hours ¥
Common Questions About
Contact Us

Chicago+lawyers - Experienced aggresive trial lawyer - Siglaw.com
www.siglaw.com/ ¥ (312) 258-8188

Call now for a free consultation

Workers Comp - Auto Accidents - Contact Us

@ 345N Canal St #1208, Chicago, IL - Open today - 8:00 AM — 6:00 FM

Chicago IL Attorneys - General & Specialized Fields - yellowpagecity.com
www.yellowpagecity.com/ChicagolL/Attorneys ¥
Find & Lawyer in the Chicago Area. Get the Legal Help You Need Now,

Local Injury Attorneys - Injured and Not at Fault? - personalinjury-law.com
[Ad] www.personalinjury-law.com/Free-Evaluation ~
Reach a Local Attorney Today for Free. Your Case Could Be Worth $1,000's.

Chicago Lawyer Magazine

www.chicagolawyermagazine.com/ v

Timely articles and surveys on attorneys, law firms, issues and events affecting the legal community

have earned this monthly magazine numerous awards. Confidential+ Proprietary
Advertisers - Ahnuit Lls - Fyents - Suthserihe
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How Do | Appear In The Top Spot?

Advertisers with the highest Ad Rank will be rewarded with the top Ad Position

Ad Rank — f Max CPC Quality Score (+
' ad extensions)

GOOQ'G Confidential+ Proprietary




Google Partners

What is Quality Score?

Quality Score is a rating measurement Google gives keywords based upon:

Click-Through-Rate

~

AN

Relevancy

Landing Page Quality

 \_

Google

Drive strong CTR across keywords

Clear link from keyword — ad — landing page

Relevant, Original, Transparent, Navigable
(and fast)

Partners A

Confidential+ Proprietary




Google Partners Partners A

How does it this work in practice?

If all 3 are bidding on the same keyword, who will win the top position?

Ad Rank Max CPC Quality Score
. ) ' ) ' N

John Lawyer 8 $1.00 $3 8

Dave Lawyer 10 $1.00 3 10

Olivia Lawyer 7 $2.35 $3 3

il \HH/ il
U
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How much will | actually pay?

If I'm bidding S5, will | pay $5?

Ad Rank
of next

competitor
Actual CPC — aj= [ $0.01 J

Your Quality
Score

GOOQ'G Confidential+ Proprietary




Google Partners Partners A

Key Takeaways

o A higher quality score drives up click-thru rates, and drives down costs
e You can pay less for a higher position
o Use more specific keywords to increase quality score

e Foragood QS, your landing page must be ROTN (relevant, original,
transparent, navigable)

GOOQ'G Confidential<Proprietar




Google Partners Partners Academy

AdWords Fundamentals

The essentials of a successful search
campaign



Login to AdWords by going to google.com/adwords

Y ¢ -521- 2
A GOOg'C AdWords Home Campaigns Opportunities  Reports  Tools C”sw.;rl‘;;'bztgi"‘m?er égz - 0 ‘n

A\ None of your ads are running - Your campaigns and ad groups are paused or removed. Enable them to begin showing your ads. Guide me | Learn more

Shen % All campaigns Last 30 days: Aug 23, 2016 - Sep 21,2016 ¥
’ Al CRmpaigns Y Campaigns Ad groups Settings Ads Videos Keywords Audi Ad extensi Video targeting Auto targets Di i Display N rk
" ‘
ED Aep - All but removed campaigns v Segment v Filter « Columns ~ | 3 v  Find campaigns Q View Change History
n Awareness
B cail only B Clicks » vs None ~ Daily ~

m Campaign #1

u Campaign #10

All drafts
X + CAMPAIGN ~ Edit ~ Details ~ Bid strategy ~ Automate v v
All experiments
° Campaign Budget * Status Campaign type ~ Campaign 4+  Impr. 7 Interactions Interaction Avg. Cost
subtype rate 7 cost

Campaign groups

Google



http://google.com/adwords

<« Al camgpaigns > Diamond Rings
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Account Checklist

—

Cwvwo NG~ ON -

How are you measuring your return on investment?

How specific is your geo targeting? Are you optimizing based on geography?

Do you have the right amount of keywords in your ad groups?

Are you continually reviewing the search terms report and adding negative keywords?
Do you have Expanded Text Ads?

Are relevant ad extensions enabled?

Do you have a great quality score?

Are you testing different ads, bidding strategies, etc?

Are you running ads when no one is available to pick up the phone?

If your ads are managed by an agency, how often are they optimizing your account?
Are you checking the change history?




Measuring Optimizing




Measuring
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22. How are you measuring your ROI?

Make sure you're measuring Results with Conversion Tracking

i b

“U" iz

Leads Pages
Generated Phone Calls Visited

Cross-Device Post-Returns
Conversions Conversions

Tip: Adjust your conversion window based on how long it typically takes to convert a
lead into a customer. For Pl or DUI, you may want to consider a 30-60 day conversion
window. For longer conversion cycles, consider a 90 day window.

Google



Campaign Set-Up

GOOQ'G Confidential + Proprietary



Reach the Right Audience with Location Targeting

Choose your locations b
Mill Valley ";;eley WainaiCresk | D';:"WW @ | search | Radius targeting | Location groups | Bulk locations
, mountain view, ca 1 mi v Search
M San Francisco - @ Click the blue map marker above and select a point on the map. 7
. . At R wr o << Back to 1.0 mi around Mountain View, US (custom)
Radius Targeting Strateqgy: e . TE-_ & | Targoted iocatons Rasch 7 T
1.0 mi around Mountain View, US - custom - Remove | Nearby
. 5.0 mi around Mountain View, US - custom - Remove | Nearby
- Set mU|t|p|e |oca| @ 10.0 mi around Mountain View, US - custom - Remove | Nearby
20.0 mi around Mountain View, US - custom % Remove | Nearby

radius targets
- Create bid

(@D
adjustments to
increase bids on )
i > Morgan Hill
people searching T 3
nearby Scotts Valey
= Gilr?y +)

Santa Cruz (1)

|
]
Watsonville (

©2016 Google - Map data 2016 Google Terms of Use  Report a map emor ' Hide locations on map *




23. How specific is your Geo targeting?
24. Are you optimizing based on Geo?

. Customer |D: 564-521-3522 n
A Google AdWords Home  Campaigns  Opportunities ~ Reports  Tools slizabeth.olinger@g... o &

A\ None of your ads are running - Your campaigns and ad groups are paused or removed. Enable them to begin showing your ads. Guide me | Learn more

Seartih % All campaigns Last 30 days: Aug 23, 2016 - Sep 21,2016 ~
All campaigns - Campaigns Ad groups Settings Ads Videos Keywords Audi Ad Video targeting Auto targets Di i Display N rk
E App ’ﬁ All settings [l Locations ll| Adschedule = Devices
n Awareness
B callony Filter « Segment v Columns | 4 View Change History
ED) campaign #1 MClicks+ vs  None~ Daily ~
n Campaign #10
All drafts
All experiments
+ LOCATIONS Set bid adjustment Remove View location reports «
Campaign groups
Location Campaign Clicks 7' % Impr. 7 CTR 7 Avg. Cost 7 Avg. Converted Cost/ Click  Conversions 7
; adj. 7 CPC Pos. clicks * converted  conversion

Shared library 3 > click 3 rate 9
Bulk operations

i Total 0 0 0.00% $0.00 $0.00 0.0 0 $0.00 0.00% 0.00
Labels I 30.0 mi Search - 0 0 0.00%  $0.00 $0.00 0.0 0 $0.00 0.00% 0.00




Reminder: Structure Campaigns for Success

Campaigns Accounts should have a low campaign to ad group ratio

Ad Groups These campaigns should have many, tightly themed ad groups

Ads Each ad group should have 3-5 ads

Keywords Ad groups should have 15-30 keywords to ensure relevance

Google



25. Do you have the right amount of keywords in ad groups?

- | . |
+ o 1D: -521-
A Google AdWords Home Campaigns Opportuniies  Reports  Tools C”s“’;‘;;bit:g“msgir @35922 - 0 ;ﬂ

M &' | Search « All enabled keywords ~ Segment ~ Filter ~ Columns ~ Iz 3 ~  Find keywords Q View Change History
I All campaigns v HClicks v vs None » Daily +
B App i
n Awareness
EY cail ony
EZ] Campaign #1
%+ KEYWORDS Edit « Detalls « Bid strategy ~ Automate « v
n Campaign #10
® + Keyword Status 7 Max. CPC Clicks Impr. ~ CTR ~ Avg. CPC Cost 7 Avg. Pos.
All drafts :
. motorcycle accident lawyer {3 Campaign paused $1.00 0 0 0.00% $0.00 $0.00 0.0
All experiments
° Motorcycle accident Attorney {3 Campaign paused $1.00 0 0 0.00% $0.00 $0.00 0.0
Campaign groups
Total - all enabled keywords 0 0 0.00% $0.00 $0.00 0.0
Shared library
Total - all ad group 0 0 0.00% $0.00 $0.00 0.0

Bulk operations

Google




26. How many ads are your ad groups?

: " Customer ID: 564-521-3522 (1]
A Google AdWords Home Campaigns Opportunites  Reports  Tools Yok it have i saived Dinies e o o] &

A\ None of your ads are running - Your campaigns and ad groups are paused or removed. Enable them to begin showing your ads. Guide me | Learn more

ol . «
L= | Search Settings Keywords Audiences Ad extensions Dimensions 1

I All campaigns 24 All but removed ads ~ Segment ~ Filter « Columns ~ |~ 3~ Search View Change History

-

App [ HClicks v vs None ~ Daily =
Bl Awareness
{28 call only
m Campaign #1

n Campaign #10

e a0 [T — | Lt
All drafts

] Ad Status Labels % Served Campaign type Campaign Clicks Impr. CTR ©
All experiments ? ? subtype
° Best Personal Injury Lawyer (3 Campaign - 0.00% Search Network All features 0 0 0.00%
Campaign groups Call Us Today For a Quote paused only
www.example.com/personalfinjurylaw
Example Text Here
Shared library
Total - all but removed ads 0 0 0.00%
Uik Chersttona Total - all ad group 0 0 0.00%

Labels Show rows: 50 ¥ m




27. Are your ad groups broken out by specific themes?
Ad Group Best Practices

Each ad group should highlight a specific part of your business and direct traffic to
the most relevant landing page

Campaign: Personal Injury Law
e Ad Group 1: Motorcycle Accident
e Ad Group 2: Car Accident
e Ad Group 3: Dog Bite

Tip: To boost ad rank, create landing pages specific to each ad group




28. Are relevant ad extensions enabled?
Boosting Performance with Ad Extensions

Without ad extensions
1]

Google

With ad extensions

Google

€

<, call

Improved visibility
Extra space can go a long way to help you
stand out on the search results page.

Better qualify your customers

You can better quality customers who want
to engage with your business, whether you'd
like them to contact you by phone, come to
your location, or visit your website.

More relevant traffic to your site
Giving users more information often
translates to a higher clickthrough rate for
you. More clicks means more potential
customers.




Sitelink Extensions

Go gle adidas

Web Images Videos News More ~

adidas End of Season Sale
' www.adidas.com/End-of-Season-Sale

* kA k¥ 26,907 seller reviews

Find adidas Gear For Up To 50% Off! Free Shipping

on S49 & Free Returns

369,803 followers on Google+

adidas® Originals adidas® Running
adidas® Basketball adidas® Gift Cards
Customize Your adidas.. FIFA World Cup™

Athletic Shoes. Casual Shoes. Apparel &

Giving more options to consumers by using
sitelinks can allow them to find things faster
even without a mobile optimized website

Include mobile preferred sitelinks in all
campaigns to provide customized choices for
mobile users

Increase CTR by ~10-20% by adding sitelinks
extensions

Google



Call Extensions

Add your business phone number to your ad to
Google | holiday insurance win more website visits and leads

Web Images Videos News More~

Hollday Insurance 70% of mobile searchers have used the call
il button in an ad

Get a Free Quote Today!

Call (800) 841-4855

Insurance coverage: Auto, Motorcycle, Boat, Renters (o) 1 1

Ratings: Selection 9.5/10 - Ease of purchase 9.5/10 I ncrease CTR by ~ 8 /0 by ad d I ng Ca I I eXten S I O n S
75 Years of Savings + Get a Quote




Callout Extensions

- Highlight what is unique about your business
Google newyork hotel [l ghllg 9 y

Web Images Videos News

More ~

Increase CTR by ~10% by adding callout
HOtilziha?::cz:fNew-York-Hotels eXte n S I O n S

Book your Hotel in New York NY

Best Price Guarantee - Free Cancellation - We speak your language
Ratings: Selection 10/10 - Website 9/10 - Travel info 9/10 - Service

oap

[Book for Tonight - Book Now - Book for Tomorrow - Secure BoA..]




| ocation Extensions

Google  extraspace storage [ Location extensions make it easier for
Web Jbkies Vios MeWE Mo on-the-go customers to find you and
boost CTR

Extra Space Self Storage ®

7.l www.extraspace.com/Mobile/Santa-Clara
Fnendly Safe, Best Value Nearby. “ cai
Special Rates & First Month Free!

rﬁmw 1 in 3 mobile searches have local intent, and
bl 70% of users contact a business after looking

Self Storage Units at Extra Space up info on their smartphone

Storage: Mini Storage Facilities
m.extraspace.com/

Offering over 900 self storage facilities nationwide
to accommodate household or business




A Google AdWords

Customer ID: 564-521-3522 _ o ‘ﬂ

Home  Campaigns  Opportunities Reports  Tools elizabieth.olinger@g...

A\ None of your ads are running - Your campaigns and ad groups are paused or removed. Enable them to begin showing your ads. Guide me | Learn more

| Search
All campaigns

App
Awareness
Call Only
Campaign #1

Campaign #10

[ [ = QEE I Oy = Ju: |

Campaign #11
All drafts

All experiments

Campaign groups

Shared library

Bulk operations

Labels

Acampagn > ) 7 Drafts + Last 30 days: Aug 23, 2016 - Sep 21, 2016 ~
Campaign: Search Campaign

‘“ i1 Paused Type: Search Network only - All features Edit Budget: $1.00/day Edit Targeting: 30.0 mi around San Francisco, US; 15.0 mi around San Francisco, US; (6 more) Edit
E Active bid adjustments: Location

Ad groups Settings Ads Keywords Audiences Dimensions v

I View: Sitelinks extensions « I All but removed ~ Segment ~ Filter ~ Columns ~ 4 View Change History
Sitelink Status Clicks © 4 Impr. CTR 7 Avg. Cost Avg. Converted Cost / converted Click conversion Conversions All
CPC ¢ Pos. 7 clicks click 7 rate 7 conv.
?

Your sitelink extensions don't have statistics for the selected date range.

Learn more about sitelink extensions

lm| Edit ~ Account extension Campaign extension Ad group extension

Campaign sitelink extension

- Contact Us

Showrows: 60 v 1-10of1




Optimizing
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29. Do you have a great quality score?

Understanding your Quality Score

(J Eligible auto: $48.00 74

i
Quality score - Learn more

- 5/10 > xpected clickthrough rate: Below average i
d relevance: Below average 3
1 anding page experience: Above average

]
) 4

e Expected CTR: Is this keyword relevant enough to your business? If not, edit to make it
more specific.
e Ad Relevance: Edit ads to be more relevant to the keyword. You may need to restructure

your ad groups by keyword themes and update the ads to match.
e Landing Page Experience: Ensure landing page is relevant, original, transparent, navigable




; e : 564-521-
A Google AdWords Home Campaigns Opportunities  Reports  Tools C“Stog?iz;g";’.z:nsér@sg? - 0 ‘n

A\ None of your ads are running - Your campaigns and ad groups are paused or removed. Enable them to begin showing your ads. Guide me | Learn more

m| search . Campaign: Search Campaign

. 11 Paused Type: Search Network only - All features Edit Budget: $1.00/day Edit Targeting: 30.0 mi around San Francisco, US; 15.0 mi around San Francisco, US; (6 more) Edit
All campaigns N
Active bid adjustments: Location

App e
- Ad groups Settings Ads Keywords Audi Ad Dimensions b g
n Awareness

Negati rch
E Call Only Keywords egative keywords  fSearch terms
Campaign #1
All enabled keywords « Segment ~ Filter « Columns ~ I~ 4 v  Find keywords Q View Change History
u Campaign #10
M Clicks v vs None ~ Daily ~

All drafts

All experiments Keyword: motorcycle accident lawyer

Showing ads right now?
‘ No
|
g
{

: —_————
Campaign groups ™ Your ads can't start running until after you've
entered your billing details. What can | do?
Shared library + KEYWORDS Edit ~ Details « Bid¢ Guide me: Enable a campaign
e + Keyword Ad group Quality score - Learn more Avg.CPC  Cost 7 Avg.
Bulk operations l 6/10 »  Expected clickthrough rate: Average ? Pos.
Ad relevance: Average
Landi i DA
Label ° motorcycle accident lawyer Motorcycle - SRGRAUP PTG NP $0.00 $0.00 0.0
abels Accident 3

Ad Preview and Diagnosis

Google




30. Are you reviewing search terms report and adding
new negative keywords?

Eliminating Irrelevant Spend with Negative Keywords

Search term Match type 7 Added / Excluded
?

Total

motorcycle accident in dallas Broad match Excluded

today involving keith young jr

car accidents in dallas Broad match None Use the search terms

car wreck in dallas man thrown Broad match Excluded report to find terms

from car someone killed you're alrea dy matching
i need a medical malpractice Phrase match Added to

lawyer

car accident in forney tx Broad match None

is there a major accident on i 45 Broad match None

n bound sept 2 2016

google i need the number for a Phrase match None

medical malpractice attorney




, - Customer ID: 564-521-3522 0
A Goog'e AdWOI'dS Home Campaigns Opportunities Reports Tools Your updates have been saved. Dismiss elizabeth.olinger@g. .. i Q ‘»

A\ None of your ads are running - Your campaigns and ad groups are paused or removed. Enable them to begin showing your ads. Guide me | Learn more

11 Paused Type: Search Network only - All features Edit Budget: $1.00/day Edit Targeting: 30.0 mi around San Francisco, US; 15.0 mi around San Francisco, US; (6 more) Edit

| - (
M| Search § Active bid adjustments: Location
All campaigns - Ad groups Settings Ads Keywords Audi Ad extensi Dimensi v
D App - Keywords B Negative keywords [ Search terms

B Awareness
B callonly Negative keywords

Bl campaign #1 Negative keywords can prevent your ad from showing to people who search using those words. Learn more
n Campaign #10
n Campaign #11

All drafts

Ad group level Campaign level

Filter « Filter »
All experiments

+ KEYWORDS v &4 Download \ + KEYWORDS | - & Download Keywords  Lists
Campaign groups P —

Negative keyword 4+ Adgroup Negative keyword
Shared library
free
There are no ad group level negative keywords. Find negative keywords
Bulk operations now step-by-step. Showrows: 50 + 1-10f1
Labels

Google




31. Are you running ads when no one can pick up the
phone?
Eliminating Irrelevant Spend with Ad Scheduling

Edit ad schedule

By default, eligible ads may be shown at any time within a 24-hour day, any day of the week. Use the ad scheduling options below to select more specific days and
times your ads can appear. Learn more

Monday s 8AM S |3 00 s to 6PM S5 00 & 1
Tuesday s 8AmM < |2 00 s to 6PM s . 00 &1 R
Wednesday s 8AM $(:| 00 s to 6PM $ || 00 S| X
Thursday s 8Am < 5| 00 $ to 6PM S| 08 -3l <
Friday s 8AM < 5| 00 s to 6PM S 100 S| X
+ Add
Display clock ‘@ 12-hour 24-hour

Time zone America/Los_Angeles (cannot be changed)

Google



. P Cust 1D: 564-521-3522
A Google AdWords Home  Campaigns Opportunities  Reports  Tools ot og:;:ibelh.olinger . o Ln

A\ None of your ads are running - Your campaigns and ad groups are paused or removed. Enable them to begin showing your ads. Guide me | Learn more

.l Search « All campaigns >

; . 7 Drafts = Last 30 days: Aug 23, 2016 - Sep 21,2016 ¥
Campaign: Search Campaign

All campaigns -
| |1 Paused Type: Search Network only - All features Edit Budget: $1.00/day Edit Targeting: 30.0 mi around San Francisco, US; 15.0 mi around San Francisco, US; (6 more) Edit
B App Active bid adjustments: Location
n Awareness Pe——
Ad groups Settings Ads Keywords Audiences Ad extensi Dii i ) ¢

ﬂ Call Only | —

[ r——— |
E] campaign #1 Allsettings ~ Locations | Ad schedule | Devices

e————

n Campaign #10
» Ad schedule overview

All drafts
Filter « Segment ~ Columns ~ | 4 View Change History

All experiments
M Clicks + Vs None ~ Daily «

Campaign groups

Shared library

Bulk operations

+ AD SCHEDULE Set bid adjustment Remove Schedule details ~
Labels

Day and Bid Clicks 7 ¥ Impr. 7 CTR ~ Avg. Cost ~ Avg. Converted Cost/ Click Conversions ~ All View-

Google




32. Are you testing (ads, bidding strategies, etc)?
Regular Testing & Iteratlon to Improve Results

Create an experiment

Future changes you make to your original campaign will not be
applied to this experiment. Learn more

Name

Start date

End date
date : e  QOct14,2015

Experiment split 7

Provide the traffic share you
would like to use. This
controls what % of your

original campaign’s traffic . S
and budget will be allocated . m

to the experiment

50 % Example: 50%



33. Has the change history been touched?

All campaigns

Last 30 days: Aug 23, 2016 - Sep 21,2016 ~

M Clicks + vs None ~ Daily ~
Filter « Show all details | 4
Date & time / User + Campaign

Aug 30, 2016 3:49:24 PM
eolinger+taw@google.com

Search Campaign

Aug 30, 2016 3:48:42 PM
eolinger+aw@google.com

Search Campaign

Search Campaign

Refresh

Ad group

Ad Group #2

Ad Group #2

Changes

1 bid adjustment change Show details

+ 1 negative boom user list added Show details

+ 1 boom user list added Show details

Manage campaigns

Show atmost 50 ¥ rows. 1-250f25

Undo status 7

oogle



34. Are you attracting racist, sexist, religiousist(????)
clients? (You should)

african american female divorce Phrase match None 1 1
attorney raleigh nc

divorce lawyer in sanford nc Phrase match None 1 2
can t afford a divorce lawyer Phrase match None 1 1
divorce attorney cary nc Phrase match None 1 3



BONUS Slide

Are you running a brand campaign?



BONUS: How to Check Your Ads without Hurting your
CTR

Customer ID: 564-521-3522
A Google AdWords Home Campaigns Opportuniies  Reports  Tools elizabeth olinger@g... o ‘n

A\ None of your ads are running - Your campaigns and ad groups are paused or removed. Enable them to begin showing your ads. Guide me | Learn more

Ad Preview and Diagnosis et al s ,
Search for your ad on Google [ For example, flowers or used cars ] ’ ‘

Preview your search results page
using the options below

Location

Mountain View r

Language

English s

Device
Desktop or laptop computer
Enter any search term to get started

Preview a Google search results page to see if your ads appear

Domain

www.google. com ~



Measuring

e Measure results
with conversion
tracking

o Calls
o Online Leads

e Expand your

conversion window

-
4
>

Target the right geo
and implement bid
strategies
Structure ad groups
by keyword theme
Implement
Expanded Text Ads
Enable extensions

N\

Optimizing

Eliminate irrelevant
search terms
Schedule ads to
drive calls/leads
Improve quality
score to reduce cost
Test and iterate new
strategies




ORGANIC
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35.How many pages (does Google think) are on my site?

GOOgle site:hkm.com [} B

All Images News Shopping Maps More Search tools

| About 1,170 results (0.37 seconds)
Google promotion

Try Google Search Console
www.google.com/webmasters/
Do you own hkm.com? Get indexing and ranking data from Google.

HKM Employment Attorneys LLP | WA, OR, CA, CO Lawyers
https://hkm.com/ ~

HKM Employment Attorneys LLP - experienced attorneys representing employees in Washington,
Oregon, California, and Colorado.

Denver, Colorado Lawyers | HKM Employment Attorneys
hitps://fhkm.com/denver/ ~

Representing Employees in Denver, Colorado. Committed to workplace faimess, our firm represents
employees throughout the Denver area and Colorado state. ... Lawyer Monthly — Labor and
Employment Law Firm of the Year, USA.

HKM Attorneys | Seattle, Portland, Los Angeles, Denver
hitps://hkm.com/attorneys/ ~
G | HKM Employment Attorneys are dedicated to providing high quality legal representation and client
009 e service in the most cost-effective manner possible.



36.What content on my site generates traffic?

T a@rnpang i

All Campaigns Acquisition Behavior
Paid Keywords Landing Page % New Bages]
Sessions © b Sessions  noy ygers - ROCRRMS) | Sestion | !
Organic Keywords ; ' I
Cost Analysis
39,834 82.20% 32,743 81.62% 1.48 (
% of Total, Avg for View: % of Total: Avg for View: Avg for
. 100.00% (39,834) 82.17% | 100.03% (32,733} 81.62% View!
(3 Behavior (0.03%) (0.00%) 148
(0.00%)
Overview B
B 1. fjust-much-yelp-cost/ & | 10,718 (26.91%) 93.34% | 10,004 (30.55%) 92.08% 1.12
Behavior Flow
O | 2= @ | 5,364 (13.47%) 65.04% | 3,489 (1066%) 62.02% 244
~ Site Content
/buy-top-10-attorney-award-link-a
All Pages ~1 | 3. merican-institute-personal-injury-ad® | 2,247 (5.64%) 94.30% | 2119 (5.47%) 90.88% 117
ttorneys/
Content Drilldown .
fanding Pages [ 4. /how-to-update-data-aggregators/ &@ = 1,871 {4.70%) 80.38% | 1,504 (459%; 84.93% 1.27
Exit Pages (il 5. lyahoo-gemini/ it 848 (2.13%) 93.75% 795 (2.43%) 89.74% 1.7
» Site Speed 0 6. /tagipigeon/ it 813 (2.04%) 95.94% 780 (2.33%) 80.69% 1.38
» Site Search 1| 7. [lescape-findlaw/ & 772 (1.94%) 72.93% 663 (1.72%) 73.32% 1.68
Google » Events 59| s ffoolish-lawyers-lining-up-for-law- & 726 (152%) 85.81% T 87.74% 435 | oprietary

domains/



37.How many pages generate traffic?

Landing Pages

Email Export v Add to Dashboard Shortcut

Organic Traffic
67.56% Entrances

Hoolish-lawyers-lining-up-for-law-
B domains/ &
+ Add Segment
9 /google-playing-with-click-to-call- &
*  mobile-organic-results/

flinkedin-publishing-wont-eat-up-y
10. our-seo-traffic-and-you-wont-get-g®
oogle-penalized-either/

Mar 15, 2016 - Sep 15, 2016 ~

i er

349 (2.08%) 95.13% 332 (2.22%) 91.98% 1.20
261 (1.55% 90.80% 237 (1.59%) 88.51% 1.147
259 (1.54%) 94.21% 244 (163%) 96.53% 1.08

Google

Showrows: 10 [BJ Goto:|1 | 1-100f259 | € | > |

This report was generated on 9/16/16 at 5:22:36 PM - Refresh Report



38. What percentage of my pages generate traffic?

(i.e. how much of my site is useless?)

# of pages
generating traffic
Total # of pages

Google Confidential + Proprietary



39.Do | have copied practice area content? Blogs?
Attorney Bios? (note: on your own site or cribbed from others?)

Google

/f(ro @ ‘3/& "We focus on providing a speedy and thorough investigation of your cas¢ Q/

All News Images Videos Shopping More Settings

3 results (0.63 seconds)

Olympia Auto Accidents Attorney | Auto Accident Lawyer Tacoma ...
www.haroldcarrattorney.com/auto-accidents-attorney/

We focus on providing a speedy and thorough investigation of your case in order to hold those
responsible for your accident accountable for their actions.

Product Liability

www.feldmanleeinjurylaw.com/injury-law/product-liability ~

We focus on providing a speedy and thorough investigation of your case in order to hold those
responsible for your injuries accountable for their actions.

Car/Auto Accidents

www.feldmanleeinjurylaw.com/injury-law/car-auto-accidents v

We focus on providing a speedy and thorough investigation of your case in order to hold those
responsible for your accident accountable for their actions.

Q

Tools




40. Does each lawyer have her own page?

C  ® www.cowanlawfirm.com/william-kirk

CIKIK

CowAN KIrRK KATTENHORN

Home About Attorneys Testimonials FAQs

William Kirk, Partner

Bill Kirk currently serves on the Board of Regents to the
National College for DUI Defense and is the President of the
Washington Foundation for Criminal Justice. He is a co-author
of Defending DUIs in Washington, the treatise in this state for
those defending clients accused of impaired driving or boating.
Bill Kirk was a rising star in the King County Prosecuting
Attorney's Office until being hired away by the Cowan Law Firm
in 2000. As a Prosecutor, he was initially assigned to District
Court Unit, where his primary function was to prosecute DUIs.
He quickly rose through the ranks, next being assigned to the
Juvenile Court, and then to the Felony Drug Unit where he
prosecuted felony drug cases until joining this law firm in
2000. He now limits his practice exclusively to defending those
accused of impaired driving and boating. Mr. Kirk built a
reputation amongst judges and defense lawyers as a fearless,
but fair prosecutor, but mostly has a highly skilled trial
advocate. Committed to eventually become a criminal defense

Google

Practice Areas

CALL US TODAY

(425) 822-1220

Blog Contact

5

Avvo
Clients’ Choice
2015

Criminal Defense

10.0

Superb

Top Attorney
DUI & DWI

A
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41. Do | have broken pages on my website?

cowanlawfirm.com/ X Start Clear —

-

| Internal External Protocol Response Codes URI Page Titles = Meta Description Meta Keywords HL | » | P

Filter: = All v | Export View: | List %] | Search
Address Content ‘Status Code ¥ S+
1  htp://www.cowanlawfirm.com/boatingunderinfluence /statutes-and-penalties /fww... text/html; charset=utf-8 404 1
2 http:/ /www.cowanlawfirm.com/dui/www.cowanlawfirm.com/contact-us text/html; charset=utf-8 404 1
3 http://www.cowanlawfirm.com/www.cowanlawfirm.com/contact-us text/html; charset=utf-8 404 1
4 http:/ /www.cowanlawfirm.com/dui/felony-dui/www.cowanlawfirm.com/contact-us text/html; charset=utf-8 404 |
S http://www.cowanlawfirm.com/more-fags/ text/html; charset=utf-8 404 1
6 http://www.cowanlawfirm.com/dui/misdemeanor-dui/www.cowanlawfirm.com/con... text/html; charset=utf-8 404 1
7 hup://www.cowanlawfirm.com/blog/2013 /11 /08 /www.cowanlawfirm.com/contact... text/html; charset=utf-8 404 1
8 http://www.cowanlawfirm.com/blog/2014 /01 /20 /www.cowanlawfirm.com/contact... text/html; charset=utf-8 404 1
9 http://www.cowanlawfirm.com/blog/2008/11/06 /www.cowanlawfirm.com/contact... text/html; charset=utf-8 404 1t
10 htp://www.cowanlawfirm.com/bellevue /fwww.cowanlawfirm.com/contact-us text/html; charset=utf-8 404 1
11 hup://www.cowanlawfirm.com/blog/2013/09/16/dui/ text/html; charset=utf-8 404 1
12 htp://www.cowanlawfirm.com/blog/2008/11/20/www.cowanlawfirm.com/contact... text/html; charset=utf-8 404 1
13 http://www.cowanlawfirm.com/blog/2014/01/20/dui/ text/html; charset=utf-8 404 1
14 htp://www.cowanlawfirm.com/blog/2013/09/16 /www.cowanlawfirm.com/contact... text/html; charset=utf-8 404 |
15 hup://www.cowanlawfirm.com/dui/commercial-dui/www.cowanlawfirm.com/conta... text/html; charset=utf-8 404 1
16 htp://www.cowanlawfirm.com/blog/2013/ text/html; charset=utf-8 404 1
17 htp://www.cowanlawfirm.com/blog/2008/10/2 1 /www.cowanlawfirm.com/contact... text/html; charset=utf-8 404 1
1R hnn'_lIwwwrm_nanlawﬁrm.mmlannmﬁlp( man_hpwknau«‘,_r)hn text/html* charset=utf-8 404 1
Google Filter Total: 423 | *Propietany




42.Does each page of content have one and only one URL"

cowanlawfirm.com/

X | |_:Stat | Clear

—_—

. Internal External Protocol Response Codes URI Meta Description Meta Keywords H1 >
Filter: | Duplicate =3 Export | View: | List %] Search
Address Occurr... Title1 +
1  http:/ /www.cowanlawfirm.com/boatingunderinfluence /statutes-a1d-penalties/ 1 Statutes and Penalties | Cowan Kirk Katten
2 http://www.cowanlawfirm.com/haatingunderinfluence /statutes-z nd-penalties 1 Statutes and Penalties | Cowan Kirk Katten
3 http://www.cowanlawfirm.com/dui/ 1 Seattle DUI Defense Lawyers | Cowan Kirk
4  htp:/ /www.cowanlawfirm.com/dui 1 Seattle DUI Defense Lawyers | Cowan Kirk
S http://www.cowanlawfirm.conwhlnc?page=1 1 Blog | Cowan Kirk Kattenhorn
6 http://www.cowanlawfirm.com/blog?page=4 1 Blog | Cowan Kirk Kattenhorn
7 htp://www.cowanlawfirm.com/blog?page=5 1 Blog | Cowan Kirk Kattenhorn
8 http://www.cowanlawfirm.com/blog?page=6 1 Blog | Cowan Kirk Kattenhorn
9  hutp://www.cowanlawfirm.com/blog?page=7 1 Blog | Cowan Kirk Kattenhorn
10 htp://www.cowanlawfirm.com/blog?page=8 1 Blog | Cowan Kirk Kattenhorn
11 hup://www.cowanlawfirm.com/blog?page=9 1 Blog | Cowan Kirk Kattenhorn
12 htp:/ /www.cowanlawfirm.com/blog?page=3 1 Blog | Cowan Kirk Kattenhorn
1 Blog | Cowan Kirk Kattenhorn

ot
W

http: / /www.cowanlawfirm.com/blog?page=2

~

Google

<

Overview I Structure  Re

Parameters (9) (2.13%)
Over 115 Characters (4) (0.95%)
¥ 0 Page Titles
All (269} (100.00%)
Missing (0) (0.00%)
Duplicate (26) (9.67%)
Over 65 Characters (142) (52.79%)
Below 30 Characters (10)(3.72%)
Over 568 Pixels (121) (44 98%)
Below 200 Pixels (0) (0.00%)
Same as H1 (0) (0.00%)
Multiple (0) (0.00%)
¥ % Meta Description
All (269) (100.00%)
Missing (233) (86.62%)

Confidential + Proprietary



43. Does each page have one and only one Heading (H1)"
44. Is it unique and descriptive of the page?
45. Is it too long?

Google

| Internal External Protocol Response Codes URI Page Titles Meta Description Meta Keywords m,
Filter:  All 4 Export | View: | Ust & Search
Address Occurrences H1-1 1
1 http:/ /www.cowanlawfirm.com/ 1 |
2 hrp ) /www.cowanlawfirm.com/docs/te rms- of-use 2
3 hup:/ fwnw. bell i 2
4 http:/ jwww. e 3 2
5 http:/ fwnw. lawdi docs/privacy-policy 2
6 hitp:/ e, b B d-penaltie 2
7 http:/ fwww.cowanlawfirm,comredmond 2
B http:/ jwww.cowanlawdirm.com dul 2
9 hup:/ fwww. /statutes-and-penalties/ 2
10 http. ] fwww. lavfi d I-di 2
11 htp:/ jwawv. fe dui/ 2
12 hup://www.cowanlawfirm.com/fags 2
13 http | fwonw.cowanlawdirm.com/blog 2
14 http:/ fwaw. Ai ~duwi/ 2
15 hup.//www.cowanlanfirm.com/dul/ 2
16 http:/ fumw. i rlock-d: 2
17 hap!/ iwww. com/will-i-lose-friy-| J 2
IR hite ) jwww. eom b 1 2
Filter Total: 269
Nama Value
ETTEETE inlinks | Dutlinks  Imana Infa . SFRP Sninner |

SN Site Structure  Response Times |

¥ 9 Meta Description

All (269) (100.00%)
Missing (237 2
Duplicate (1«
Over 156 Characters (131 (4 820
Below 70 Characters (0) (0.001)
Over 940 Pixels (12 6
Below 400 Pixels (0) (0.00%
Multiple a0r

¥ I Meta Keywords

All (269) (100 00%)
Missing (261 (10( )
Duplicate (0) (0
Multiple

:'-

H1

Sussin
ey Eng
U

'fidential + Proprietary
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46.Does each page have a metadescription? 47.1s it

duplicated? 48.0r too long?

cowanlawfirm.com/ x | [ S| | Ciear | | e T Y ST
- =
| Intemal  Extemal | Protocol | ResponseCodes R PageTitles [NTEFTSSTSUAN MetaKeywords  HL (> | CIGA S'te Structure Times }
Filter: | All :| | Export | View: | List & | Search Parameters %)
Over 115 Characters =~
Address Occurrences | Meta Description 1 + v W Page Titles
1 hup:/ fwww.cowanlawfirm.com/docs/terms-of-use [ All 31 (100.00%)
2 http:) fwwww.cowantawfirm.com/docs) privacy-policy 0 Mnss; 3 ‘.m
3 hup:/ www.cowanlawfirm.com/blog o Ing e
4 hup:f P k toc) Aaice 0 Duplicate (26 (4.67%)
5 hitp:/ fwww.c g privs 0 Over 65 Characters 1 79%)
& | e P coknav Ve foclys-ants- ok proge AR o Below 30 Characters (10) (3.72%)
7 http:) fwwic com/mic bl dui 0 Over 568 Pixels (121) (44,98
8 hutp:/ fwww.c com/tac lls-cops-the yli-find - holy-spirit-in-... 0 Below 200 Pixels (0) (0.00%)
9 hitp:/ fwww.cowanlawfirm.com/man-arrested-for-driving-50-mph-over-speed-hi.,. 0 Same as H1 1.00%)
10 hap:/ fwww.c firm.com/blog/ if dui 0 Multiple (0) (0,00
11 hitp:) fwww.cowankawfirm.com/blog/tags/piea-deal 0 v
12 hutp:/ fwww. dirm.com/blog/2008/10/21/ k rtified-on... 0
13 http: ] fwww.cowantawfirm.com/blog/2008/11 /06 /the-ignition-inte flock -license () Missing - 86.62%)
14 hup:/ /www.c < 2 0 <
15 hutp:) fwwwicowanlawfirm.com/how-accurate-are-hreathalyzer-tests o Meta Description
16 hup:) fwww.cowanlawfirm.com/wiliam-kirk 0 250
17 htp:/ fwwacowanlawfirm.com/blog/2013 /11 /08 /twin Ived-in pe. 0
TR b . cwantawfirm com blaa/2014 101 /20 (seahawk<-fullback-nlaver-hust. o “
i N A AT s o - -
Filter Total: 269 175
e 180
Name Value 128
00
75
50
2
° El == =W
= g o z
S
i £ g
& H @ ~ 2 A B
s § 3 8 -
Q
g Fi Z 2
2 i y &
3 & . ; .
G I 2 @ Confidential + Proprietary
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49. Does each page have one and only one Title Tag?

50. Is it unique and descriptive of the page?
51. Is it too long?

Google

| URL Info m Outlinks |mﬂunt§ SERP Snippet |

ey

:
g
—

A D0Z MORE

hittp: / Jwww.turkewitzlaw.com/ X ‘ | s | Clear _— mmggnﬁfﬂuj iy
g
| Internal External Protocol Response Codes URI Meta Description | Meta Keywords H1 H2  » ] I* Site Structure  Response Times |
S | PRI
Filter: | All ¢ | Export | View: | List ]| Search All (153) (100,00
Address Occurr.. | Titie L v HTTP {153} (100.00%)
1 hup:/ Juww turkewitzlaw.com 1 New York Personal Injury Atiorney - Turkewitz Law Firm HTTPS (1) (0.0
2 hup ) wwen com/bus-callisions.him| 1 Bus Accidents and Collisions - New York Amorney w & Respanse Cades
3w Surkewitziav, (om[(ar accidens-and -collisions, himi 1 Car Accidents and Collisions - New York Aorney Al (219) (10000
4 http ) lwew Fability.html 1 (hoosing a New York Personal Injury Attorney i Blocked by Robots.txt (0 (0.0
S http: Jwww turkewitzlavs. tom/(iws/ﬂroﬂ: Car-, A(ndcn( Broken-Hip... 1 New Yark Personal Injury Attorney - Turkewsz Law ‘ No Response (0. A6%)
6 hewel/lvoww. I 1 New York Personal Injury Attorney - Turkewnz Law Success (2xx) (1 7( 63
7 et woew urkewitzlaw. comlllnks mm 1 New York Medical Malj Personal Injury, C rfe Redirection (3xx) 553
8 ntm ) juw. / york dical -L.. 1 New York Personal Injury Attorney - Turkewsz Law Client Error (4xx) (14) (639
9 np ) Jwww wrkewitzlaw.com flocation.htm 1 New York Personal Injury Lawyer - Address - Turkewitz La Server Error (5xx) (0) (0.00%)
10 hug:/juwm. com/. ing. hemi 1 Our View on Attorney Advertising v BRI
11 http /) www. york-p: |- Injury-car-a... 1 New York Personal Injury Attorney - Turkewsz Law All (135) (100.(
12 nttp:/ Jwww turkewitzlaw, rom!(aseslmdu hrm 1 New York Personal Ingury Attorney - Turkewitz Law Non ASCII Characters (01 (0.0
13 o) jwwn I -att... 1 Bronx Medical Malpractice Lawyer, Facial Nerve Injury Ear A
14 hew: ) jvww com/wh: dical 1 Choosing a New York Personal Injury Attorney Undesscores (1) (0.74%)
15 Rt/ Jwwn. c brookly bus-colision-her.... 1 Brooklyn Auto-Bus Collision - herniated discs with neck sur Uppercase () (27000
16 hiig: | Jwwn. Lawy. b P 1-inj Ipract 1 New Yark Personal Injury Attorney - Turkewitz Law Duplicate 10000
17 htp: ) juin. © /i york-medical L.. 1 New York Personal Injury Atorney - Turkewitz Law Parameters. (1) (0,00
18 http:/ waw com/cases /at dical-malpractice-bir.., 1 New York Personal Injury Attorney - Turkewtz Law Over 115 Characters (1)) (0.0
york-birth-mjury-erbs-pals... 1 New York Personal Injury Attorney - Turkewitz Law
com/ /hospral-mal, doctor-err... 1 News York Personal Injury Attorney - Turkewnz Law
e I i, 1 New York Personal Injury Attoeney - Turkewsiz Law Page Titles
C brooklyn-p I-mjury-lawy 1 News York Personal Injury Attorney - Turkewnz Law &0
Filter Total: 75 ®
v . 40
Type  From Ta =
20

b

iHEm g
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How far away from the homepage are most of your pages?

Screaming Frog SEQ Spider 6.1 - Spider Mode
x | [ sat | [ Clear n—q Totter

description =~ Meta Keywords =~ H1 = H2 1)], | Overview Response Times |

| || Pos ‘Inlinks (Top 20 URD 'Number of URI % of

Depth Stats

200 —

175

150
125
100 —
75
sof
oE N R | !

Google ¢ 1 2 4 * a g 7 g 9 i Confidential + Proprietary




52.1s there a robots.txt file?

53.Does it have a sitemap?

54 .Are there multiple sitemaps?

55.1f you have video, is there a video sitemap?

& C'  ® www.cowanlawfirm.com/robots. txt

Sitemap: http://www.cowanlawfirm.com/sitemap.xml

GOOQ'G Confidential + Proprietary



56.Does the sitemap open anything?

&« C  © www.cowanlawfirm.com/sitemap.xml!

This XML file does not appear to have any style information associated with it. The document tree is shown below.

v<urlset xmlns="http://www.sitemaps.org/schemas/sitemap/0.9">
v<url>
v<loc>
http://www.cowanlawfirm.com/seafair-2016--what-you-need-to-know-to-avoid-a-bui
</loc>
<lastmod>2016-08-01</lastmod>
<priority>1.0</priority>
</url>
v<url>
v<loc>
http://www.cowanlawfirm.com/mercer-island/field-sobriety~-tests-on-the-water
</loc>
<lastmod>2015-11-05</lastmod>
<priority>0.9</priority>
</url>
v<url>
v<loc>
http://www.cowanlawfirm.com/blog/2013/01/15/new-information-released-in-wakeboarding~-death
</loc>
<lastmod>2014-03-13</lastmod>
<priority>0.9</priority>
</url>
v<url>
v<loc>
http://www.cowanlawfirm.com/click-it-or-ticket-patrol-may-mean-more-dui-arrests
</loc>
<lastmod>2014-05-14</lastmod>
<priority>0.9</priority>
Google  </ur1>

v<url>

iial + Proprietary



57.Are my foreign language pages handled correctly?\
58.Are they on another domain?

TARRNE S & & NASVING ¥ o N “r"h - Tl N & & Wi T & & T e W s T N

<link rel="alternate” m-" en-US"
<link rel="alternate" hreflang="es-ES"

GOOQ'G Confidential + Proprietary



59.1s Google mad at my Technology?

Google
Search Console

Dashboard
Messages (3)

» Search Appearance @
» Search Traffic

* Google Index

» Crawl

Security Issues

Other Resources

Google

Messages

Jelete View All Starred Alerts

http://mockingbirdmarketing.com/: Disavowed links updated
Change of Address notice submitted for http://mockingbirdmarketing.com

Your request to link http://mockingbirdmarketing.com/ to the Google+ pag

Confidential + Proprietary



60.Am | using structured data?

https://search.google.com/structured-data/testing-tool

& hitps://www.washingtontrafficdefense.com/contact/ NEW TEST o
m
1 <!DOCTYPE html>
2 <html lang="en-US" prefix="og: http://ogp.me/ns#"> &~ Lega]SeNice A1) ~
3 <head > |
4 <meta charset="UTF-8" />
5 <title>Contact us for a Free Case Review | Leist Law Office, PS</title><meta

name="viewport" content="width=device-width, initial-scale=1" />
6 <!-- This site is optimized with the Yoast SEO plugin v5.0.2 -

i A
https://yoast.com/wordpress/plugins/seo/ --> LegalServnce 0 ERRORS 2 WARNINGS
7 <link rel="canonical” href="https://www.washingtontrafficdefense.com/contact/" /> A
& " " " @type LegalService
8 <meta property="og:locale" content="en US" />
<meta property="og:type" content="article" /> https://www.washingtontrafficdefense.com/wp-
10 <meta property="og:title" content="Contact us for a Free Case Review | Leist Law image content/themes/wa-traffic-defense-

Office, PS" />

11 <meta property="og:url" theme/assets/images/logo.png

content="https://www.washingtontrafficdefense.com/contact/" /> name Leist Law Office, PS
12 <meta property="og:site_name" content="Leist Law Office, PS" /> —
13 <meta name="twitter:card" content="summary" />
14 <meta name="twitter:title" content="Contact us for a Free Case Review | Leist Law @type PostalAddress
office, PS" /> streetAddress 705 2nd Avenue #1111
15 <l!-- / Yoast SEO plugin. -->
16 <link rel='dns-prefetch' href='//ajax.googleapis.com' /> atidrensLacality Sedtle
17 <link rel='dns-prefetch' href='//fonts.googleapis.com' /> addressRegion WA
18 <link rel='dns-prefetch' href='//maxcdn.bootstrapcdn.com' /> postalCode 98104

19 <link rel='dns-prefetch' href='//s.w.org' />

20 <link rel="alternate"” type="application/rss+xml" title="Leist Law Office, PS
&raquo; Feed" href="https://www.washingtontrafficdefense.com/feed/" />

21 <link rel="alternate" type="application/rss+xml" title="Leist Law Office, PS
&raquo; Comments Feed"
href="https://www.washingtontrafficdefense.com/comments/feed/" />

22 <link rel='stylesheet' id='washington-traffic-defense-theme-css'
UUUSIC conrigenual + Proprietary

The priceRange field is recommended. Please

priceRange
o provide a value if available.

The telephone field is recommended. Please provide

telephone
A a value if available.



61.Is my presence in search results growing?
62.1s it for the terms | want?

Search Console &) http:tiwww.sdisrglersch.com! - Help = a -
Deshbogrd Search Ana
Messages (7) Analyze your pegli 3 ecgh. Filter and compare your results 10 better understand your user's search pattams, Leam more,
» Search Appearance @
~ Search Traffic R Position
- :""y:“ Countries Devices Search Type Search Appearance
Liketo Your ot No fiter - No fiter ~ Web - No fiter ~
Imematl Links

Manual Actions
International Targating

Maobile Ussability
» Googla Index
» Crawl
144,637
Securfty Issues
Other Resources Rt

2000

Impressions ¥
seattle personal injury lawyer 2,526 »
1,758 »

)
seattle personal injury atiomey Confidential + Proprietary

Google



63.Can Google see all of my site?
Are there 64. DNS 65.Server connectivity or 66.robots
errors?

Search Console () httpuablairiaw.com/ ~ Help ~ a -

Dashboard %
bl Site Errors

Messages (1) Showing data from the tast 90 days

» Search Appearance @

DNS @ Server connectivity & Robots.txt fetch &
» Search Traffic
» Google Index
~ Crawl URL Errors
Gt Eerore Status: 9/18/16
Crawl Stats
Fetch as Google —
robots.txt Tester Desktop 7 Smartphone @
Sitemaps
URL Parameters =
Access denied Not found ()
Security Issues
1 8
Other Resources
10.0
7.5
5.0
25 \

" 6/21/16 6/27/16 713116 719116 7115118 712116 7127116 8/2/16 8/8/16 8/14/16 812016 8/26/16 9/1/16 917116 9/13/16
6/18/16 6/24/16 6/30/16 716116 71218 711816 7124116 7/30116 8/5/16 8/11/16 8/17/16 8/23/16 8/29/16 9/4/16 9/10/16 9/16/16

Google

e Tietary



67.Has my site speed changed dramatically?

~ Crawl
100
Crawl Errors

Crawl Stats <&
Fetch as Google
robots.txt Tester

Jul 2016 Aug 2016 Sep 2016

Sitemaps
URL Parameters
Security Issues Kilobytes downloaded per day High

1,583
Other Resources
2,000

Jul 2016 Aug 2016 Sep 2016

spent downloading a page (in milliseconds) High

1,769

Jul 2016 Aug 2016 Sep 2016
Goodl

Average
196

Average
208

10

8

‘oprietary



68.Have | submitted my sitemap to Google Search

Console?
69.Are there errors?

Bonus: % of pages indexed!

Search Console

Dashboard Sitemaps
Messages (1)
» Search Appearance @ By me (1)
» Search Traffic Sitemaps content
» Google Index All content types
* Crawl W Submittec
Crawl Errors B Indexed
Craw! Stats.

Fetch as Google
robots 1t Tester

Sitomaps
URL Paramaters

Security Issues

Othar Rescurces

Sitemaps (All content types)
ODownioad Al
" Sitamap ~

Google

(2) http:Hablairiaw.com/ - Help ~ <

All (1)

Web peges Images

100 submited 37 submitiad
100 indexed 35 indersd

Isitemap_index. xmi

to Show 25 rows © 1-10f1
Type Procesasd 18568 Homs Submitted  lndexed
i ‘Web 100 100
PhemaP Sep 12,2016
Images 37 35
1-10f1

Confidential + Proprietary



70. Has my site been hacked (as far as Google knows)?

Search Console

Dashboard
Messages (1)

» Search Appearance @
» Search Traffic

» Google Index

» Crawl

Security Issues

Other Resources

Google

Security Issues

Currently, we haven't detected any security issues with your site's content. If you want to learn more about security issues ant
for hacked sites.

However, if you see a malware warning in the browser when navigating to your site, it's likely that your site is referencing code
Read up on cross-site malware and learn how to address it.

Confidential + Proprietary



/1.Do | have a manual penalty?

Google
Search Console

Dashboard
Messages (7)

» Search Appearance

v Search Traffic
Search Analytics
Links to Your Site
Internal Links
Manual Actions
Internaticnal Targeting

Mobile Usability
Google

Manual Actions

No manual webspam actions found.

Confidential + Proprietary



/2 & 73. Is my site mobile optimized?

a.Mobile Friendly Score?
b.Mobile Speed Score?
c.Desktop Speed Score?

Google

think with Google

https://testmysite.thinkwithgoogle.com/

Here are the scores for

L4 .
justiceforyou.com
MOBILE FRIENDLINESS MOBILE SPEED DESKTOP SPEED
99/100 65/100 81/100
GOOD FAIR FAIR

Confidential + Proprietary



74.1s there a persistent, functional phone number on

mobile?

Google

00000 ATRT = 4:15 PM 73 W

& hkm.com

We have been consistently recognized in

Washington and nationally for our skills

helping our employee clients:

Super Lawyers

National Employment Lawyers
Association

Martindale Hubbel Rated

Overall Employment Law Firm of
the Year

Lawyer Monthly - Labor and
Employment Law Firm of the Year,
USA

Global Mobility - Employment

Ta p To Ca l I Confidential + Proprietary
= = |



75.Look at your mobile site for 30 seconds. Does chat
OBNOXIOUSLY bogart your site?

amarolawfi

LIVE CHAT - ONLINE NOW

Hi, you may just

be browsing, but

we are available ‘
to answer your

y
questions...
P

Can we help you?

YES NO

Google



Extra Special Bonus Slide: Linkbuilding

Audience Overview Jan 1, 2015 - Jun 18, 2016 ~
Emadl  Export «  Add 1o Dashbosrd  Shorout -
All Users + Ada Segmont

100 0% Sesavs

Ovarview

Setsons * VR Select o metng Hourly Day Weskh Month
® Soessions

50,000

5,000

_— —
.
~
At 2015 Juty 2008 OCicbar 2040 January J010 Apri 200

Google Confidential + Proprietary



76.How authoritative is my website?

Go to: opensiteexplorer.com
Wz Q [IJtearn & Connect MozPro Mozlocal FreeTools {3} @

Moz Pro Open Site Explorer Recent Reports ©)

Inbound Links

URL: | justiceforyou.com
Just-Discovered

Hide Metrics
Top Pages

Authority Page Link Metrics Page Social Metrics

Linking Domains
DOMAIN AUTHORITY w  PAGE AUTHORITY w JUST-DISCOVERED w ESTABLISHED LINKS w

Social metrics are only available to Moz Pro

AR 24 1100 30 /100 0 60 Days 1 Root Domains )
subscribers.
Compare Link Metrics 1 Total Links Start My Free Trial
spamscore:  0n7 .
Spam Analysis
Link Opportunities
Inbound Links
Advanced Reports Gauge a site's influence. See inbound links to the page, subdomain, or root domain you've entered and analyze the linking pages.
Target w Link Source w Link T
Do More with Moz Pro o o = e
| this root domain > | { only external ¥ J | alllinks v Group by subdomain & show social/contact links
Moz Analytics Campaigns : < s
Fresh Web Explorer 3 =
51 - 58 Inbound Links RequestCSV w | Prev. | | Next

Google Keyword Difficulty

Nn-Pana Grardar



77.Do | have spammy backlinks?

Google

Penispump.pw?
hmmmmm?

Search Console

Dashboard
Messages (19)

» Search Appsarance @

~ Search Traffic
Search Analytics
Links to Your Site
Intemal Links
Manual Actons
International Targetl

Jan-22: Search Console performed an infrastructure updj

QOverview » All domains

Top 414 domalns that have links 10 pages on your site.

Downlcad this table

Domains

ferrarichat.com

Mobile Usability
} Gaogle Index
» Crawl

Sacurity Issues

Cther Resources

searchg xyz
americanbar.org
communityrehab.online
anxietyrehaboenters xyz
getifeinsuranceusa.top
letthemeatcookies.ca
hoteats xyz
10selects.com

rehabd rugaddiction.xyz
roadglide.org
triumphrat.net
carlaking.com

prawodrogowe. pl

Download more sample links

friendsafgraysoncreek.org

penispump.pw

Confidential + Proprietary



78.Do you have a blog(s) (or other websites) on a differen
domain?

Google  crise injury blog U

All News Images Videos Shopping More v Search tools

About 3,980,000 results (0.27 seconds)

Call Jason Turchin today - Cruise Injury Attorneys - victimaid.com
%) www.victimaid.com/ ¥  (954) 515-5000

Accident attorneys for cruise injury claims - Disney, NCL, Carnival, Royal Car

We Make House Calls - 24 Hour On Call Service - Free Consultation

Highlights: Free Consultation, Contingency Fee...

Carnival Cruise Lines Royal Caribbean

cruiselawyers.com/blog/ ~
This usua!ly follows a desedptlon of an incid
a ;

t or ident that a (or ber) has

: blog : Cruise Law News
www.cruiselawnews.com/tags/blog/ ~ ker & O'Neill, PA. ~

Jan 31, 2016 - Tags: F|rm News, Legal blog/Cruise, cruise law news, jim walker, law, ..... Popular
Cruise Law and Maritime Pe agslog in the US..

Seattle Cruise Ship Injury Attorneys | rialland America Focused
harrismoure.com/practice-areas/cruise-injury/ v
Industry leaders in cruise ship injury cases. Ovef ten

ollect fair Free case I

sars of helping injured p g

Confidential + Proprietary
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79.How much of your budget is spent on linkbuilding?
80.Is your flrm integral to I|nkbU|Id|ng projects?

Google



Search: Local

GOOQ'G Confidential + Proprietary



81.How Many Locations/Names/Addresses (i.e. Citations

(does Google think) | have?

Google

POWERLISTINGS SCAN RESULTS

Location Data
Errors Detected

Phillips Law Firm
1420 Fifth Ave, Seattie, WA 98028
(885) 333- 1648

& =

Business Name
Yahoo! » .
. view listing Phillips Law Firm
e ?ing Phillips Law Firm
view listing
o S, Phillips Law Firm
view listing
@ o Phillips Law Firm
view listing
Yolp N
view listing Phillips Law Firm

0 WhitePages

Address

1420 5th Ave Ste
2200, Sesttl
WA

1420 5th Ave Ste
2200, Seattle,
WA

1420 5th Ave,
Seattle, WA
98101

1420 Sth Ave,
Seattle, WA
78101

1420 S5th Ave Ste
2200, Seattlo,
WA 98101

Net found|

Phene

(425) 984-2500

(425) 984-2500

(425) 984-2500

(425) 984.2500

(425) 984-2500

n Alert
0 -
u Not found

https://www.optimizelocation.com/partner/mockingbirdmarketing/diagnostic.html

Confidential + Proprietary



82.Do you show up in the Knowledge graph for your firm
name?

Googl«

GOL’,,gle

(=

davis law group

All Maps Images News Videos More ~ Search tools

About 5,990,000 resuits (0.43 seconds)

Davis Law Group Seattle - You want the best representation in Seattle
E¥] www.injurytriallawyer.com/ ¥  (206) 727-4000

We've been here since 1994

Why Our Clients Love DLG - View Our Case Results

9 2101 4th Ave #1030, Seattie, WA - Open today - Open 24 hours =

Phillips Law Firm - No Upfront Costs. Trusted Law Firm

¥ www.justiceforyou.com/seattle-law-firm v

Get The Compensation You Deserve.

Free Case Review - Trusted & Aggressive - BBB A+ Rating - 30+ Years Experience

View Our Results - Client Testimonials - Award Winning WA Law Firm - Get A Free Case Review
9 1420 5th Ave #2200, Seattle, WA

Davis Law Group: Best Personal Injury & Car Accident Lawyers in ...
www.injurytriallawyer.com/ ¥

Davis Law Group named Best Injury Law Firm in Washington. Seattle attomey Chris Davis helps
victims of serious car crashes, injury & wrongful death claims.

Washington Accident Books - Awards

About Davis Law Group, P.S. | Injury Lawyers in Seattle, WA
www.injurytriallawyer.com/aboutus.cfm ~

% % % % % Rating: 5 - Review by Scott P.

208-727-4000 Davis Law Group named Best Injury Law Firm in Washington.

Contact Us for a Free Case Evaluation | Davis Law Group, P.S.
www.injurytriallawyer.com/contact.cfm ~

S 3
/;/BELLTOWN! s
ama s 9,

(7]

ré) Ciner.

-~

The Westin Seattle

See inside

Davis Law Group, P.S. *

Website

Directions

4.9 4 % % % % 73 Google reviews
Personal injury attorney in Seattle, Washington

Address: 2101 4th Ave #1030, Seattle, WA 98121
Phone: (206) 727-4000
Hours: Open today - Open 24 hours ~

Suggest an edit
Reviews from the web

4.9/5 Facebook - 25 votes
- Proprietary



83.How many Google Reviews?

(note - make sure there’s an exact NAP match)

Google

See photos 2

Davis Law Group, P.S.

Website Directions

4.9 % %% % % 73 Google reviews
Personal injury attomey in Seattle, Washington

Address: 2101 4th Ave #1030, Seattle, WA 98121
Phone: (206) 727-4000
Hours: Open today - Open 24 hours ¥

Confidential + Proprietary



84. Has your Google My Business location been verified?

(— - C ﬂ Secure https://www.google.com/maps/@47.6002242,-122.3235262,15z

= —Av = NI ~ Moore Ineatél’ﬁ) S 2 e h A | S =X
Q‘\\lg‘ ‘A‘v;__ (\eoﬁcb
=  Law Offices of Matthew D Q @ S N i P o
N ; o
o Law Offices of Matthew D. Dubin Pike Street, Seattle, W.. o £ 2 @
| £ The 5th Avenie Theatrs FIRST HILL
' , S\
T}e Showbox"@ Benar
Seattle Art Museum Not published (X
Seattle Aquarium O e o
99) ”07 Your business {ocation isn't verified, so edits you make may
; ’ :Se:at'ﬁtl,e’G.re?f*\&heeiiO % zgitt:e shown on Google. Verify your location to publish your

LY

Verify this location

maps.google.com

Verify all locations

Google



85.Is your Google My Business Listing NAP Accurate?

Google

Location details

GS-1 - Law Offices of David A. Shulman, PL. - 401 E. Las Olas Blvd., Suite 1400, Fort Lauderdale, FL, US

(=

Store code

Business name

Address

Phone numbers

Website

GS-1

Law Offices of David A. Shulman, P.L.

401 E. Las Olas Blvd., Suite 1400, Fort Lauderdale,
FL, US

(954) 990-0896 (Primary)

http://davidshulmanlaw.com/

Confidential + Proprietary



86. Do you have appropriate categories in Google My
Business?
87. Is your (primary) category really your primary category?

L Categories Estate Planning Attorney (Primary)

Elder Law Attorney
Tax Attorney

GOOQ'G Confidential + Proprietary



88.1f you have multiple locations - does each Google My
Business listing link to a unique page for each specific
location?

ARM ANDFRS RIEGEL o2 Schedule a Consultation Today!
A" 4 MASINGTON, LLC : 4

" THE STRONG M OF THE LAW

HOME FIRM OVERVIEW ATTORNEYS PRACTICE AREAS CLIENT REVIEWS LEGAL RESOURCES CONTACT US

Stroudsburg Law Office

Home » Contact our Palmerton Law Office Palmerton Law Office

Bethlehem Law Office
Contact our Palmerton Law Office i Sa DA

If you need to speak with an attorney at Anders Riegel & Masington, schedule a consult at any of our Brooklyn Law Office
5 locations. We'll gladly meet at your convenience. Our Palmerton law office handles all sorts of
cases, but specializes in divorce and family law. Contact our Palmerton law firm today for legal
counsel from experienced attorneys.

Call Us At: (484) 282-3994

Anders, Riegel & Masington, LLC
226 Delaware Ave

Palmerton, PA 18071

Fax: 610-826-4927

Send us a message
GOOgle First & Last Name Confidential + Proprietary




89.How many reviews on Yelp?

(note - make sure there’s an exact NAP match)

8 https://www.yelp.com/biz/mirick-o-connell-boston-2 w NI 0

m]% Find tacos, cheap dinner, Max's Near San Francisco, CA Q
Events

Home AboutMe Write a Review Find Friends Messages Talk

- -
J
Mirick O’connell s you vusiess? e sy

Lawyers | 7 Edit

Bowdon® - Bgston

£
@ Government CeMter@® Boston City Hall
te St
P Grate A )
1ssachusetts State Street® Is this your business?

'Goo e
S Mapoaa 92010 Ec0g Respond to reviews and customer messages.

@ 2Center Plz 2 Edit Claiming is free, and only takes a minute.
Boston, MA 02108

© Downtown Claim This Business
Get Directions

X @ @ Government Center Station and 2
more stations

€, (617) 261-2417
[ mirickoconnell.com

Joseph L Grimaldi, JD / Editbusiness info
tial + Proprietary
£ ES 3 3 reviews Q 23.6 miles away from Mirick O‘connell

Google



90. How many FaceBook reviews?

[
Leppard Law , Conrad Home 4

MLEPPARD LAW

Determined + Es ienced » Accessible

GET A FREE CONSULTATION
Leppar] Law 407-476-4111

Home

About
it Like 3\ Follow » Share

. © Message
Reviews

Photos

i 5.0 6f 5 stars MOST HELPFUL MOST RECENT STAR RATING
e 20 reviewrs
Posts

“ Tell people what you think

Janice Howland reviewed Leppard Law — €

e Docember 26, 2016 - @

| rarely review businesses but have to take a moment to review Joel Leppard... I've
worked with attorneys in the past and can say that Joel is definitely different. Super
responsive, followed up and best of all he resolved the situation that | had ASAP!
He is very down to earth, listened to my entire story and totally handled it and I'm
thrilled! Would definitely recommend!

Google

ol Liko @ Comment # Share

Confidential + Proprietary



91.How many Avvo reviews?

(note - make sure there’s an exact NAP match)

Avvo Lawyer directory Legal topics Legal services Legal forms Talk to a lawyer

Q Ente

Home - Find a lawyer ~ Washington - Seaftle - Trucking Accident Lawyers - Christopher Michael Davis

Christopher Michael
Davis

also known as Chris Davis, Attorney Chris Davis

Seattle's Davis Law Group, P.S. Was Named "Best Injury Law Firm" in
Washington State in 2016.

Practice areas: ? Seattle, WA
i Licensed for 22 years

Trucking accident, Personal injury,
@ Free consultation

Car accident, Brain injury, Wrongful

death
Reviews: # % & & # Avvo Rating: 10.0 cut or 10
out of 65 reviews > Learn about the Avvo Rating >

GOOgle Confidential + Proprietary



92.Do you have one functional phone number in the
header?
93.Is it consistent with your NAP?

NEW IMMIGRATION LAW 9i€ English  womm Espanol () (G0 (B

494 8th Avenue #174

A OLTARSH & ASSOCIATES, P.C.

(© (212)944-9420 (=) Email Us

Home About The Firm Attorneys Practice Areas EN ESPANOL Immigration News Describe Your Case Testimonials

FREE CASE EVALUATION

Contact Oltarsh for a Free Case Evaluation

IMMIGRATION ATTORNEYS YOU CAN TRUST

Business Visas, Work related and family-based Immigrant Visas,

Wlailiinevn Nacmavias imam llaavicmma Anm A ANladiien lwadicam Meanna~ Al i

GOOgle Confidential + Proprietary



94.1s your NAP in the footer? (and consistent

Oltarsh & Associates Contact Information Location

|72

immigration A

494 8th Ave #1704 > 1

View larger map

@ (212) 944-9420 B&H &

N e
(=) Email Us

Confidential + Proprietary




95.Do you have a specific location page on your site with
(accurate) NAP information?

114 East Eighth Street
Cathy R. Cook Cincinatti, OH 45202
Attorneys at Law 513.241.4029

info@cathycooklaw.com

Home  OurFirm  Five Critical Questions  Client Forms & Links  Reports  Client Comments  ContactUs  Directions  Online Payments

ﬂ - Attorney Representation in Cincinnati, Ohio Since 1982
Cincinnati Divorce Attorney

The Law Offices of Cathy R. Cook

114 East Eighth Street
Cincinnati, Ohio
45202-1103

Phone: 513-241-4029
Fax: 513-723-8634

Receptionist available: Monday - Friday 8:30 AM - 5 PM

cathy.cook@cathycooklaw.com
The law office of Cathy R. Cook represents clients throughout.

Southwestern Ohio, including those in Cincinnati, Hamitton. Confidential + Proprietary

County, Clermont County, and Warren County.




96. Are you faking locations with virtual/fake offices?

GOOgle Confidential + Proprietary



So...Where to go from here?

Google

Low Low Hire an agency
High Low Hire an agency
High High Do it yourself

(if you have the time!)
Low High Hire an agency

Confidential + Proprietary



| ast reminder: be creative!

GOOgle Confidential + Proprietary


http://www.youtube.com/watch?v=jr2gdPY-88w

Thank You for Attending
Legal Connect with Google!



