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Earn m ore: Boost ing
your b usiness

At t ract m ore: Pu t t in g

you rsel f ou t t h ere

Reach m ore: Book is

availab le t o t h e m asses

Not a Get-Rich

Quick Scheme
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needs to be done r ight

SELF-PUBLISH IN G

BRA N D IN G

speaking engagements, panel
part icipat ion, addit ional

clientele

SELF-PUBLISH ED VS. 

TRA D ITION A L

amazon

still the

king
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W HY SHOULD YOU W RITE A BOOK?

Several reasons

1. In c rease Yo u r Cred ib i l i t y

2 . Gain N o t o r iet y

3. Bu i ld A u t h o r i t y in Yo u r N ich e

4 . Gain M o re Exp o su re fo r Yo u r Bu sin ess

5 . Reach M o re Peo p le w i t h Yo u r M essag e

6 . A t t rac t N ew Cl ien t s fo r Yo u r Services

7 . Diversi f y Yo u r In co m e
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THE PRACTICE OF LAW HAS CHANGED

A law pract ice is a business. At torneys must be:

1. savvy law yers

2 . savvy m ark et ers

3. savvy b u sin ess o w n ers

A book is a great market ing piece.
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W HY YOU SHOW ED UP TODAY
Do you want t o wr it e a book?

Are you already wr it ing a book?

Are you t rying t o f inish your book?

EXPLORATION
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W h at is a b ook?

--a b ook is
w h at ever you m ake
i t .
TREATISES, TEXTBOOKS, CASE

BOOKS, AND M ANUALS ARE NOT 

THE ONLY PUBLICATIONS SERVING

THE LEGAL COM M UNITY.

p a g e s

2,000

p a g e s

50

p a g e s

32

p a g e s

300
KOBO

IBOOKS
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AM AZON
BARNES &

NOBLE

CHEAPER 

TO PRINT

EBOOKSARE

STILLHOT
SM ASHW ORDS



Writ ing and p ub lish ing a b ook

can m ean a sub st an t ial

invest m en t of your t im e as w ell

as your m oney, alt h ough it  

varies w id ely.

BEWARE OF BEST-SELLER

STATUS

WHAT IT TAKESTO BEA BEST-SELLING AUTHOR ON AMAZON

BRENT UNDERWOOD

82%
Americans want to write

a book, more than half

never do.
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786,935
PRINT & EBOOKS

SELF-PUBLISHED

ST A T I ST A . C O M 2 0 1 6

http://observer.com/2016/02/behind-the-scam-what-does-it-takes-to-be-a-bestselling-author-3-and-5-minutes/


TODAY'S TOPICS TO BE COVERED

H o w t o f in d t h e m o t ivat io n an d t im e t o m ak e

i t h ap p en

H o w t o d ec id e o n yo u r t o p ic an d yo u r

au d ien ce

H o w t o f in d t h e r ig h t p ro fessio n als t o h elp

Un d erst an d in g t h e p u b l ish in g fo rm at s
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HOW SHOULD YOU

BEGIN?

CASE FILES

BLOG POSTS

ARTICLES

SPEECHES

VIDEO

PODCASTS

CONFERENCE PANEL OUTLINE
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DEDICATE
TIME & SPACE

45 minut es t o 2 hours a day

Mornings, evenings, lunch 

breaks

Carve out space in your

home

Be consist ent

TALK YOUR
BOOK

Voice recorder

apps

Transcr ipt ion 

apps

W RITER FOR
HIRE

Expensive

Your voice capt ured

You approve t he

manuscr ipt
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HOW DO YOU MAKE TIME TO W RITE A BOOK?



W HAT'S YOUR M OTIVATION? YOUR
PURPOSE FOR W RITING A BOOK?

Est ab l ish you rsel f as a t h ou gh t lead er?

At t ract n ew cl ien t ele?

M ove in t o a n ew an d grow in g

m ark et ? Raise you r p u b l ic p erson a?

Bu ild an d exp an d you r

p ract ice? M ak e som e resid u al

in com e?
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Don't make it about the money

• For an at tor ney,

i t ’s about the r each

the book m igh t

have and the

oppor tun i t ies that 

cou ld pr esen t 

them selves to you

and your f i r m .



GREG SISKIND

Solidify level of 

exper t ise

At t ract high-end client s

400-page business card

Updat ed annually

ALEXANDRA
LOZANO

Share her exper ience

wit h ot her female

at t orneys

Build a speaking/ 

consult ing business

BRUCE
BUCHANAN

At t ract high-end

client s

Est ablish t hought 

leadership
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KNOW ING YOUR PURPOSE



W HAT'S YOUR TOPIC AND W HO IS
YOUR AUDIENCE?

W h o w il l b en efit m ost from w h at you h ave t o say?

Be sp ecif ic ab ou t w h o you are t ryin g t o h elp w it h

you r b ook .

W h at are t h e n u m erou s q u est ion s you fin d you rsel f 

f ield in g con st an t ly from p ot en t ial c l ien t s?

Is t h e t op ic b ased on you r p ract ice area?

Legalese is

only for

lawyers.
Other s m ust have

clear, concise

wr i t ing wi th no

legalese or jar gon .
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DEVELOPING AN OUTLINE

M IND M APPING

Writ e you r b ook t op ic in t h e m id d le

Writ e everyt h in g you k n ow on t h at t op ic arou n d

t h e m id d le (st or ies, exam p les, lesson s learn ed , 

b ook s, id eas)

Organ ize com m on t op ics in t o g rou p s/sect ion s

Use t h ose t o form you r ou t l in e an d ch ap t ers
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But I 

digress.
An out l ine k eeps

you on poin t wi th

less digr ession .



DEVELOPING A TIM ELINE (CHECKLIST)

Production

always

takes

longer than

you think.

Pick a date. Then

add six m onths to i t .

A t im el in e h as t arget d at es an d sp ecif ic even t s t h at

m u st occu r for you t o su cceed at w rit in g an d

f in ish in g you r f irst b ook .

Dep en d s on :

Th e size of t h e b ook

You r d ed icat ion t o get t in g it d on e

Get t in g t h e righ t h elp in

p lace Bein g real ist ic
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YOUR FIRST DRAFT

Th e first d raft is t h e u g l iest . It is you r d at a d u m p .

St ay on t rack . St ay focu sed . Don 't look b ack . Figh t

t h at d esire t o scro l l u p an d re-read w h at you

ju st t yp ed .

Keep goin g . It ’s t h e b est t h in g you can d o.

Avoid the

desire to

edit.
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Your job is to wr i te.

Take a b reak .



YOUR SECOND DRAFT

The second

draft isthe

OMG

stage.

Read i t aloud.

Tw eak lan gu age, reorgan ize p arag rap h s, f i l l in

h oles, exp ou n d an d exp an d for c lar it y an d

com p reh en siven ess.

Look for in con sist en cies in t h ou gh t , overu se of t h e

sam e w ord s or m isu se of cert ain w ord s, 

rest at em en t of t h e sam e p oin t , verb osit y, 

u n fin ish ed t h ou gh t s, ru n -on sen t en ces, 

u n n ecessary u se of p assive voice, t yp os an d ot h er

g ram m at ical m ist ak es.
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CHOOSING THE RIGHT PUBLISHING
PROFESSIONALS

W h en p erform ed w el l , ed it in g goes u n d et ect ab le

t o t h e read er .

A t rain ed ed it or ’s goal is t o IM PROVE n ot CHANGE

an au t h or ’s w rit in g .

Th e ed it or ’s job is t o ret ain as m u ch of you r vo ice

as p ossib le w h ile b alan cin g you r n eed s w it h you r

“The only

pagesthat

don’t need

editingare

blank.”

p ot en t ial read ers’ react ion t o t h e w ord s.

RAM SES H O U SE

PU BLI SH I N G LLC WWW.PU BLI SH I N GFO RLAWYERS.C O M

No egos! Do not tak e

i t per sonal l y; the

goal is to im pr ove

your m anuscr ipt .

THE ROLE OF AN EDITOR "I was accused of murder."



EDITOR COVER
DESIGNER

Based on genre

Provide det ails of 

your book, ideas

Subst ant ive edit ing

Concept ual edit ing

Copy edit ing

Proofreading

PAGE
FORMATTER

Not expensive

Present at ion is key

Font s, graphic

element s, t ext boxes, 

header & foot er

posit ioning, margins
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PROFESSIONALS YOU NEED



AUDIO PRINT

Requires voice t alent 

Amazon service: Audible

Pr int on Demand

Paperback or

hardback

IngramSpark

Creat eSpace

Amazon

Kindle (mobi)

ePub for B&N and

iBooks

PDF

EBOOK
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PUBLISHING FORMATS



RESOURCES
www.ramseshp.com

IngramSpark.com

CreateSpace.com

KDP.amazon.com

press.barnesandnoble.com

Mind Map worksheet (handout)
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Attorney at Work art icles (handout)

At torney at Work: Jay Harrington, "Want

to Generate More Leads as a Lawyer?

Write a Book"

Sexy Like a Book newslet ter: t ips on

self-publishing.Ramses House

Publishing

http://www.ramseshp.com/
https://www.attorneyatwork.com/want-to-generate-more-leads-as-a-lawyer-write-a-book/
https://www.attorneyatwork.com/want-to-generate-more-leads-as-a-lawyer-write-a-book/


SPEAKER
Tat ia Gordon-Troy is a M aryland at t orney and an award-winning publisher who has led an il lust r ious career in legal publishing for more t han

20 years. She has been inst rument al in t he product ion of more t han 500 books and per iodicals serving t he legal communit y and has ext ensive
exper ience developing eBooks, magazines, newslet t ers, blogs, and whit e papers. Tat ia is t he former head of a mult i-mil l ion-dollar publishing

unit for t he Amer ican Immigrat ion Lawyers Associat ion. She now helps at t orneys self -publish t o market t hemselves and build t heir pract ices.
Tat ia is t he founder and CEO of Ramses House Publishing LLC, a publishing house and market ing consult ancy, and is publisher of t he

Washingt on, D.C., Suburbs edit ion of t he At t orney at Law magazine.

TATIA GORDON-
TROY, ESQ. 

WRITER, EDITOR, 
PUBLISHER

TATIATROY@RAMSESHP.COM
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